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One Townsend Road
Farmington, CT 05032
860-677-8062

FAX 860-677-8094

BARTRAM & C(ij—]RAN - Real Estate & Development Consultants

October 3, 2005

Mr. Mark Green, Town Manager
Town of Sanford, Maine

919 Main St.

Sanford, ME 04073

RE: Sanford Center/Mousam Waterfront Market Plan
Dear Mark:

Bartram & Cochran, in association with Shadley Associates, is pleased to present this
Market Plan to the Town of Sanford for the Sanford Center/Mousam Waterfront.

INTRODUCTION
The Sanford Center/Mousam Waterfront Market is a designated area that includes:

. The Mousam River
Number One Pond
Downtown Sanford
About 1,000,000 square feet of Mill space in different buildings
Goodall Hospital
The Cottage Street Gateway |
The Municipal Complex/Town Hall and
A number of Residential Neighborhoods.

Al I SR R S

The purpose of the Sanford Center/Mousam Waterfront Market Plan is to create a vision
that will lead to improvements in the aesthetics of the area, its livability and encourage
private investment. Sanford is clearly a location that will be the focus of much future
private development. That is why the vision that has been created in this process is so
important. It will undeniably help set the future direction for both public and private
investment, enabling the Town, through this “blueprint” to better fashion its own destiny.



GENERAL APPROACH

Our approach to developing the Sanford Center/Mousam Waterfront Market Plan
followed our traditional method of blending demographic, financial and other market-
based analysis with qualitative information obtained from information interviews with

- key public and private sector groups and individuals. In advance of the information
interviews (as background for our discussions), we reviewed the Sanford Comprehensive

Plan and the 1995 Downtown Sanford Marketing Plan

Information interviews were then held (in two sessions) focusing on the major zones of
the target area in terms of their Positives, Negatives, Opportunities and Priorities. These
zones included: : : '

The Mousam River

Number One Pond -

Downtown

The Mills

Goodall Hospital

The Cottage Street Gateway
Municipal Complex/ Town Hall
Residential Neighborhoods

* S > v e e e

Attendees at the information interviews represented the following constituencies:

Sanford Town Council

Sanford School Department

Sanford Planning Board ,

Sanford Recreation & Parks Department
Sanford Economic A ffairs

Sanford Planning & Community Development
Sanford Town Manager

Sanford Town Engineer

Sanford Housing Authority

Sanford Chamber of Commerce

Sanford Business and Real Estate Community
Sanford Residents

Joumal Tribune

AR A I R AP

A complete list of attendees is shown in Appendix A. While attendees at the first session
were generally from the public sector, those at the second session represented the private
sector.

* Results from these information interview sessions are shown in aggregate in Appendix B,
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Our team also toured the entire designated area, marking up the base plan, making notes
and photographing key areas in order to evaluate the infrastructure and make
recommendations for improvements, Integral to this process were interactive discussions
before and after the tour with Town Planner James Gulnac to obtain insights and share
observations as well as to get reactions to some preliminary conclusions. This tour
allowed us to get a hands-on. fee] for the entire area, in general, and for the priority
project areas in particular. Positive attributes were confirmed; negatives and concerns
were able to be put into better context and opportunities could be viewed within larger
surroundings. Discussions were also held with J. eff Geaumont, Town Assessor, to get
additional information and background on the Mill related properties and with Lawrence
Furbish at the Sanford-Springvale Historical Society for information on historic
buildings. There are five area properties on the National Register of Historic Places:

Thomas Goodall House, 232 Main S'treet, Sanford,

U.8. Post Office, 28 School Street, Sanford,

Emery Homestead, 1 & 3 Lebanon Street, Sanford,

Smith-Emery House, 253 Main Street, Springvale and o
Sanford Naval Air Station Administration Building Control Tower at the Sanford
Municipal Airport ‘ '

* > o e

Additionally, we had one-on-one information interviews with a number of key people
with neighborhood perspectives (Kay Callahan, Chris LaRoche, Deborah Miles and Dave
Morin) and school perspectives (Lafayette School Principal Virginia Crowley and St,
Thomas Consolidated School Principal, Norman Provost). Finally we had a one-on-one
information interview with Peter O’Donnell, the Business Development Specialist for
Southern Maine from the Maine Department of Economic and Community Development,

During this process we also were in communication with the Town Manager (and he
 thereafter with his planning team) regarding preliminary recommendations for the five
priority projects; preliminary concept sketches for these projects identifying key
components to be further developed; and, finally, a number of concepts and
‘recommendations that were in the process of being developed regarding the Town’s
image and neighborhood issues. '

" EXECUTIVE SUMMARY

Blending our analysis of the Sanford Comprehensive Plan, the Downtown Sanford
Marketing Plan and other demo graphic, financial and market-based information with our
. information interviews with people from the public and privates sectors provided the
following key conclusions. :

Sanford is a tale of two cities. One is the social service center for the region burdened by
-~ crime, drugs and inadequate employment opportunities, while the other is the fastest
growing area in York County, a magnet for big box retail growth and well positioned for



future success. This dichotomy is perhaps best explained by characterizing the firgt
description as “where Sanford has been,” and the second by “where Sanford is going.”
Fortunately, where the town is going is much more significant than where it has been.
While this dichotomy still exists to a great degree, it need not be a weight on the town’s

Market Plan for Sanford Center and the Mousam Waterfront--using the marketing
techniques described--Sanford should be able to achieve the vision outlined, improve its
aesthetics and livability and encourage desirable private investment and development.
Our Market Plan vision includes (in priority order):

¢ Redeveloping Mid-Town Mall (Area 1) to become “Blue Ribbon Square”

¢ Complementing redevelopment of Mid-Town Mall with streetscape /
landscaping improvements to Downtown (Area 2)

¢ Resuscitating and renovéﬁng the Mills—tying this to Downtown, the Pond
and the River; and including parking (Area 3) ' ‘

4 Beautifying and improving the Cottage St. Gateway to Sanford (Area 4)
¢ Re-energizing the Number One Pond leveraging its natural beauty-—
cleaning up the waterfall area, taking down the nearby “bad” mill, opening
up the view to the pond and creating a walkway around the pond (Area 5)
A plan identifying each of these areqs is shown on the next pége. :
By definition, the priority projects are defined in specific dreas: the Downtown, at the

Mills, along Cottage Street and at and around the Number One Pond. But in reality there
is a great deal of cross-pollination potential:

§ Downtown can have connections to the Pond and to the Mi_lls when
properly designed and configured K

+ Cottage Street relates to the Pond and leads to Downtown

- ¢ The Mills have a close relationship to the Pond and potentially to
Downtown

¢+ The Pond is a natural focal point with connections to all the other
surrounding priority projects and the nej ghborhoods

Each of the above elements can cross-pollinate the others and contribute to a synergy for
the Town. In fact, attracting people into this combined set of elements will allow a
visitor to possibly walk along the pond, grab a cup of coffee, do some shopping at a
boutique store, look at some art and then perhaps have lunch. By creating a number of
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things to do (at least three on a given trip) people are more likely to grab a bite to eat and
thus stay for a longer period in this immediate area—-translating into their spending more
money and enhancing the local economy! '

Also, while the neighborhoods are critically important to the future of Sanford, their
improvement will necessarily be the result of a number of different solutions as opposed
to one focused project at any specific location. For example, we are recommending
“Community Policing” as a way to improve safety in the neighborhoods and reduce
crime while at the same time helping to establish an improved sense of community and
better Town-Resident relations. In the sections that follow we will also discuss in greater
detail the five priority projects, as well as other ideas.

Also to be addressed in more detail later in this report is the fact that the Town needs an
upgraded image, logo and brand, as well as attitude. We are recommending playing off
the Mousam River that is like “a blue ribbon through the middle of town” to create a new
(upgraded) image for marketing the Town as “Sanford, Maine, @ Blue Ribbon
Community—to live, work and play.” Of course, while the visual symbolism of “blue
ribbon” is the river, the marketing message is that this is a first-class, top rated city. It
should also be noted that we considered using Sanford-Springvale in this phrase but
determined it would be confusing, and therefore not productive, when trying to market
the area to outside interests. '

An Implementation Action Plan is included in Appendix G.

Finally, if the Town of Sanford wishes, Bartram & Cochran is available to implement this
Market Plan. In the next phase we would create a marketing plan identifying specific
target businesses (by name) to attract to Sanford, create a marketing brochure for this
effort and begin a marketing / business attraction campaign. Simultaneously we can work
on attracting developers and investors to town to get newly identified projects off the
ground. We can also provide advice and counsel and oversight on the implementation of
the other aspects of the Action Plan. If the Town of Sanford desires, we can also act as
your interface with developers and others in negotiating on properties and other
transactions, subject of course to your review and approval. This Market Plan is an
exciting next step in the Town’s future direction and we would welcome being a part of
that effort.

Additionally, Bartram & Cochran’s sub-consultant, Shadley Associates, PC, is available
to-aid in the implementation of some of the proposed site improvements. Specifically, if
‘the Town wishes to move forward with some of the Early Action Projects (described later

in the report), Shadley Associates can provide professional landscape architectural
services for design and implementation of the downtown streetscapes and riverfront
trails. Shadley Associates can also aid in permitting and the public process to gain input,
interest and support for specific projects.



PRIORITY PROJECTS

The descriptions of the five project areas have associated site development costs. What is
included in the cost ranges is described for each area. The following possible costs have

Downtown.

Redeveloping Mid-Town Mall into Blue Ribbon Square (Area 1)
Downtown Streetscape / Landscaping Improvements (Area 2)

Background and Future Direction

Sanford’s Downtown along Main Street and Washington Street and'principally including
the Mid-Town Mall is a fairly typical, if not quintessential New England downtowmn, Not
too wide, reasonably quaint, with churches, stores and nearby residences, the downtown

Bringing more mixed uses--retail, restaurants, entertainment, arts and cultural venues--to
the downtown will also help to promote a daytime and nightlife orientation.
Landscaping/streetscaping needs to happen to enliven the area. Also, while the
downtown is safe and walkable, a more welcoming, pedestrian orientation is needed from
Main Street through the Mid-Town Mall to the Pond. Along with other changes to the
current architectural presence of the Mid-Town Mall (with its outdated urban renewal
aesthetic from a bygone era), a more dynamic orientation can be achieved that attracts
people to the area by its very visual presence. Along with streetscape improvements this
should help to increase the number of people milling about (and reduce the amount of
teenagers roaming). It should also be noted that to accomplish the architectural
transformation to the Mid-Town Mall that will be described later in this section will

- require a public-private partnership between the Town and the owners of the Mid-Town
Mall. Alternative developers may also be required subject to the receptiveness of the
current owners.



Based on

+

*
*
+

the general Sanford area’s demographics (Appendix C.) and market-based data, |
including underserved and opportunity areas--in relation to York County and the
State of Maine--from Appendix D. and Appendix E.,

our analysis of the information interviews we conducted,

what is needed to provide this area with a more dynamic presence and
our experience on other projects in Maine,

the following types of niche retail and other enterprises are recommended ag partofa
* business attraction campaign for Sanford Center (Downtown, including Mid-Town Mall):

*

= J

L 4

Niche Bookstore

Brewpﬁb/Martinj Bar/Wine Ba;

Restaurants including tapas, specialty cuisines and other unique foods
Specialty Coffee Shops |
Bakeries

Nightelub/Dance Club/Jazz Club/Music Club to help create nightlife in

~ Downtown

Art Galleries

Gourmet Food Store

Womén’s Clothes/Shoes with unique items

Childreﬁ’s Clothes/Shoes with handmade and imported items
Housewares/Kitchen Supplies |

Oriental Carpets

Boutique Ice Cream Parlor

Plants and Florist Shop

Physical tfansformation of the Mid-Town Mall into Blue Ribbon Square and the
Downtown Streetscapes are described below.



Area 1 — Mid-Town Mall (see site plan on ﬁext page—with Main Street at top of page
and Number One Pond at Bottom of page—and rendering, from Riverside Ave. looking
southward on following page)

Existing Conditions

Goal

The goal for this area is to provide physical and visual connections between the
downtown and the waterfront, to open up economic development opportunities and to
capitalize on the Town’s waterfront location.

Proposed Site Improvements

The orientation of buildings and circulation through this block should be
perpendicular to water and not parallel (blocking the water from the downtown). An
- outdoor “Lifestyle” Mall (“Blue Ribbon Square”) should be created that i in keeping

with parking behind, and should be scaled for the pedestrian. This will provide the
opporfunity for a new grand pedestrian connection from Main Street to waterfront
that will extend the walk-able character to include the whole block from Main Street
to water’s edge and from Washington Street to Winter Street. It will also provide
development opportunities as new buildings are proposed along Washington and St.
Ignatius Streets, with interior parking and a pedestrian green space that slopes down
to the pond, and provides an additional gathering area in the heart of the downtown.

Site Construction Costs for Area 1: $2,750,000 to $3,000,000

pavement and curbing, pedestrian sidewalks in front of retail stores, concrete |
walkways thirough the green space and plazas, site furnishings such as benches and
trash receptacles, landscaping, site lighting and Pond Park - West. It does not include
removal of existing buildings and site conditions for new buildings, or utility,

- irrigation and drainage work other than new site lights, site demolition or carthwork.
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Construction Costs for Area 1 New Buildings: $12 to $21 million

A transformed Mid-Town Mall (into “Blue Ribbon Square™) as described would be
mostly two stories with some three-story portions and total about 160,000 to

170,000 SF of space. Base construction costs are estimated in the $12 to $21 million
range, depending on the caliber of the bujld out. Demolition and site preparation
cannot be estimated at this time due to lack of sufficient data on the specifics of the
site.

Area 2 — Downtown Streetscape (see rendering, from Main St. looking northward; on
next page)

Existing Conditions

Sanford has an active downtown with high traffic flows and room for growth. There
are several attractive and historic buildings. Many are one- and two-story buildings
that have canopies and/or detailed entrances that add to the small town feel of the
streetscape. There is a strong sense of community found in the downtown presence
of churches and community services. The area is a comfortable scale, walk-able and
safe. Main Street does not currently have a strong connection to the Mousam River
or Number One Pond waterfront. Additionally, the strestscape freatment along Main
Street does not continue down Winter or Washington Streets towards the waterfront.

There is adequate, but not abundant parking in the downtown area and some problems
with the flow of traffic through and along Main Street. The streetscape has been
developed with fairly consistent lighting, generic but consistent banners and street
trees. However, this treatment is not continuous and, in some places, in poor
condition. Curbing is missing, deteriorating or lacking a reasonable reveal that
protects the pedestrians, and handicapped curb ramps are not provided at every street
crossing. Some trees are in poor health and/or need pruning and fertilizing. Several
fire hydrants are located within the roadway. In some locations the sidewalk
elevation is lower than the finish floor elevations of adjacent buildings creating non-
ADA-compliant access. There are a few building entrances that have been paved
with brick or other specialty paving or have attractive planters or other amenities.
‘These treatments should be repeated along other parts of the sfreet.

Goal
The goal for this area is to expand a cohesive streetscape for all of downtown
including Main Street (from Bodwell Street to Winter Street), Washington Street and

Winter Strect down to the waterfront area in order to define and improve the
appearance of Sanford Downtown.
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Proposed Site Improvements

The banners through town should be replaced with specially-designed, unique
banners (i.e. “Sanford, Maine - A Blue Ribbon Community”).. New sidewalks should
include brick banding along the back of the curb with new congcrete in the main
sidewalk travelway. Granite curb should be raised, added or replaced throughout the
project site. Sidewalks should be re-graded to raise grade of curb to full 6” minimum
and to meet raised building entrances flush (if possible). There should be new
handicapped curb ramps at all comners that meet latest ADA regulations. The major
pedestrian crosswalks should be constructed of flush unit pavers with flush curbing,
to signify their importance. All other crosswalks should be thermoplastic striping,

Any damaged light poles should be repaired and all new lights should match the
existing historic-style light (i.c. bands on all lights to match) and footings should be
flush with surrounding grades. Existing trees to remain should be pruned and
fertilized. Existing trees in poor condition should be replaced, and new trees should
be planted to eliminate gaps in the street tree rhythm. The goal is to establish
continuous street tree planting in the downtown area.

Fire hydrants in the street should be relocated into the sidewalk zone and their

locations coordinated with a parking plan. There should be a “family” of benches,

trash receptacles and newsp aper stands for entire streetscape zone, whose materials
- and appearance are coordinated. :

Site Costs for Area 2: $3,250,000 to $3,600,000

Site costs include new curbing, sidewalks with clay brick banding along the curb and
scored concrete throughout, new historic street I ghts on Winter and Washington,
street trees with grates, benches, trash receptacles, some flower pots with loam and
planting, curb ramps, bumpouts, and bicycle parking posts. '

The cost estimate does not include work in the roadway, drainage and utilities, any
desired building fagade improvements, site demolition or earthwork.

Resilscitéting and Renovating the Mills (Area 3)
Background and Future Direction .

Simultaneously, the Mills symbolize Sanford’s rich history as well as the opportunity to
improve its future. But until that resuscitation and renovation occurs the Mills represent
- only unmet goals and reminders of lost industries that are never to return. Renovating the
Mills will provide not only opportunities for economic growth and jobs but also another
focal point for mixed use and residential development—which, in concert with the nearby
Downtown and Pond create a substantial draw for residents of Sanford and surrounding

towns along with others traveling through the area.

12



SANFORD CENTER / MOUSAM WATERFRONT MARKET PLAN DOWNTOWN STREETSCAPE

Sanford, Maine—A Blue Ribbon Community BARTRAM & COCHRAN
Shadley Associates, PC



Ranging from completely empty to almost fully utilized, the Mills have great potential for
utilizing the space more effectively, creating parking (that can also service the
downtown) and leveraging the water and waterside assets that already exist.
Environmental issues are already being addressed in most cases, Some external changes
and spiffing up are needed but the basic infrastructure offers a variety of reuse
opportunities. This is not to underplay the resources needed on the inside of the Mills to
Create an environment for the new mixed uses. However, it is the very infrastructure
itself that has the character and warmth that make mill reuse so magical—high ceilings,
wooden floors, large beams, brick walls, large windows and other historically significant
features that make for an interesting interior and wonderfu] backdrop for businesses and
residences alike. Additionally, a mill renovation project has a special allure that will
simultaneously enhance the marketing of Downtown businesses when the two areas are
marketed in tandem.. . -

Based on : .

¢ the general Sanford area’s demographics (Appendix C.) and market-based data,
including underserved and opportunity areas--in relation to York County and the
State of Maine--from Appendix D, and Appendix E.,

¢ our analysis of the information interviews we conducted,

what is needed to provide this ares with a more dynamic presence and

¢ our Mill project experience in Maine,

<>

the following uses are recommended for the Mills:

¢ Residential, including apartments and condos, particularly on upper floors;
this would also create a built in base of customers for the retaj] and other uses in
the Mills as well as a client base for Downtown. This also introduces a 24/7
dimension to the Mills. .

¢ Boutique Retail, including Maine-made products such as specialty food
(gourmet) items, specialty coffees, furniture, outdoor products, jewelry and other
items

¢ Cultural and Arts/Crafls, including teaching, workshops, and shows for dance,
music, sculpture and painting; making and selling of crafts, pottery,
metalworking and related items

+ Antiques, to play off the historical nature of the Mill setting

¢ Restaurants/Brewpub/Martini Bar/Wine Bar

. Nightclub/Dance Club/Jazz Club/Music Club to bring an up-tempo dynamic to
the Mills and create nightlife -

¢ Water-based recreation purveyors to take advantage of the waterside location,
including canoeing, kayaking, fishing and other water sports

13



¢ Office Space, ranging from incubator type spaces to large, contemporary spaces
for high-tech firms, architects, graphic designers, advertising agencies and other
users interested in having a unique space that supports their company image

* Light Manufacturing/Assembly would be appropriate for portions of the Mills

¢ Movie Theater, specializing in arts and foreign fitms not competitive with first-
run cinemas

¢ Fitness and Health Center
¢ Sports Equipment

1t should also be noted that some of these uses may overlap with Downtown
development. Ultimately, market forces will determine where a particular use will end
up, and, in some cases, the answer may be both the Mills and Downtown.

Historical aspects of the Mills are also very important to interweave with the anticipated
uses and marketing of the project. It is these historical aspects that lend genuineness to
the project. Any historical features that can be preserved should be. Locating a textile
museum at the Mills would be an example of how to leverage this heritage. A name for
the Mills in aggregate is also important and should have a unique concept associated with

it. One possible naming concept would be “The Mills on the Mousam River” which
would play off their natural relationship to the adjoining water.

In essence, renovating the Mills will be the very symbol of the transformation of Sanford
from an ex-mill town to a “blue ribbon community.” This can be the heart and soul of
the attitude adjustment that needs to take place—moving people’s mindset away from
Sanford as the “social service center for the region” instead to the place where things are
happening and people want to live, work and play. Perhaps most significantly with the
current assessed value (as of December, 2004) of the mill buildings and related land at
- $4.6 million versus a replacement cost value of $54.6 million (see Appendix F.) there is
an enormous untapped resource that can bring jobs, people and increased tax base to the

Town.

Renovating the Mills should be viewed as a public-private partnership with the Town
providing TIF’s and other possible incentives as well as acting as a catalyst for seeking
planning, transportation-related and other grant monies for the projects. Additionally,
existing owners should be the first contacts for discussions on the revitalization efforts.
However, depending on their enthusiasm and financial resources, it may then be
necessary, in certain circumstances, to seek additional developers interested in either
acquiring some of the properties or becoming equity partners in the renovation projects

- that will yield new ventures with higher and better uses. -

Physical transformation of the Mills is described below,
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Area 3 — The Mills Complex (see rendering, from Mousam Channel looking southward,
on next page)

Existing Conditions

The existing mills along the Mousam River and Number One Pond are a symbol and
remnant of the industrial history of Sanford, All land is privately owned, but there is
ample space for parking, new uses for the mills, new buildings, and riverfront
activities. This area is within walking distance from Main Street and has direct
waterfront access. ' '

There is a need for public road access through the site for new and existing buildings
to have street frontage. The buildings need repair and/or restoration, however, the
historic character has great potential. The entire site is un-finished and has the image
of abandoned or un-safe space.

Goal

The goal for this area is to upgrade the image of the entire mill area, maximizing the
image of the historic character and connections to community, and providing a major
economic development opportunity. The Mills Complex should be an extension of
the downtown waterfront district, usable by the public and knitted into the community
fabric, not a private island, '

Proposed Site Improvements
Vehicular Circulation and Parking

There should be a clear, simple and logical entrance to the Mills Complex from the
north-east. A public street should pass through the Mills Complex from
Washington/High Street to Emery Street (we called it “New Mill Road”). New
parking should be provided and associated with new and existing
businesses/residences and a future Mills Museum along the east side. It should be
located in such a way as to create distinct and separate spaces between the public way
and private uses (such as residences). A new parking garage should be located along
Pioneer Avenue that utilizes the grade change to maintain a low building height
relationship to adjacent residential neighborhood, while having direct access into the
heart of the Mills Complex. : '

Pedestrian Circulation and Access to Mills Complex
Pedestrian access to this area should be clearly defined from Main Strest and should
relate to the Mousam River. Utilizing the character of the Mills, a gateway into the

complex should be developed along Washington that is inviting to all (i.e. does not
look like private development). A pedestrian walkway from the downtown should

15



flow into the Mills Complex and have easy access to the museum, retail, residences
and the river including a canoe launch. The existing brick building at the river’s edge
should remain and could potentially be used for a canoe/kayaking shop, public

~ facilities, information center, or an interpretive opportunity. Sidewalks along the
through-street should connect to-adjacent residential neighborhoods and a possible
interpretive trail associated with the Mills Museum. The new interpretive trail should
be centrally located along the Mousam channel with views between the existing
buildings back toward Washington Street. This outdoor space should be developed to
include a renovated old pedestrian bridge, the grand old birch tree and connections to
lower level shops, the museum entrance, and the river access point. Finally,
circulation between existing mill buildings should be upgraded for safety and clarity.

Architecture

The mill buildings should be environmentally prepared for renewal, restored and
upgraded as necessary and should relate to the overall character of the Mills
Complex. The wooden stracture along Pioneer Ave. should be removed and replaced
with a new parking garage. This garage could range from four stories (312 parking
spaces) to six stories (470 parking spaces). The Wasco Mill should be the location for
the Mill Museum (temporary location may be elsewhere) and include a welcoming
component with information, gift-shop, etc. at the small north-end addition. This
addition would also function as a pivot point between the interior museum and the
outdoor interpretive path along the Mill Channel and connection to the T1Ver-access
point/canoe launch. While one of the existing smoke stacks may need to be removed
for safety purposes, the second smoke stack should remain as an icon, landmark and
signature of the character of the Mills Complex.

Infrastructure

Within the Mills Complex, all overhead wires should be buried and utility poles
removed. The entire site should be equipped with new and upgraded utilities
including cable/TV lines for modern businesses and residences. Fire and emergency
access to all parts of Mills Complex should be provided. The existing channel facade
between the mill buildings should be reinforced and upgraded, the overhead
crossings should be removed and replaced with new “transparent” bridges at higher
elevation (if desired). The pedestrian bridge should be restored and the vehicular
bridge should be upgraded to modern standards adequate for the expected heavy
vehicular traffic and attractive for pedestrian access. The historic balustrade along
the channel should be re-built. Al water resource areas should be identified and
mapped to accurately define buildable areas and any potential building/site needs.
The size of the southern culvert under Emery Street should be increased for storm
water conveyance and safe, clear canoe access to the nearby lake.
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Site Costs for Area 3: $8,000,000 to $8,750,000

Includes: New Mill Road with utilities (bury overhead wires and provide new
drainage, water, sewer, electrical, gas, telephone and cable; estimated utility and
drainage costs: $2,150,000, included above), pedestrian entry walk (from Washington
Street to canal), Canal Park (as shown on perspective), sidewalks along Pioneer
Avenue and Emery Street (Mill side of street only), and walkway along Mousam
River.

It does not include any costs related to existing or new buildings or parking
structures, structural costs related to the waterway/channel, site demolition or
earthwork and site costs other than those listed above.

- Construction / Renovation Cogts

Parking garage costs would be in the range of $2.3 million to $7.1 miltion for the base
garage, depending on the number of stories and the desi gn. Mill renovation expenses

~ would be in the $45 to $55 per square foot range including interior demolition and -
site work other than the site work defined previously. For 500,000 square feet of mill
space, assuming less than half the available space is fully refurbished, this would total
in the $22.5 to $27.5 million range. '

Beautifying and Improving the Cottage St. Gateway to Sanford (Area 4)
Background and Future Direction

A gateway, wherever it is located, sets the tone for what is to come, creating an image or
feeling about the upcoming destination, It is important to establish this concept in order
to pre-sell the people arriving on what they will be finding once they get there. In this
case, the Cottage Street Gateway will be leading directly to Downtown (via Winter
Street), adjoin the Number One Pond and be nearby the Mills. Thus, it is a critical path
from the east to establishing what people expect when they get to Sanford.

Furthermore, the Downtown Streetscape will be bending its way around Main Street into
Winter Street and thus integrating this theme (in a complementary manner) with the
Gateway concept. It is therefore very important to create a gateway that is part of the
revised image for “Sanford, Maine, a Blue Ribbon Community—to live, work and

p]ay"ﬂ
Physically transforming the Gateway is described below.

Area 4 — Cottage Street Gateway (see rendering, at River St. looking toward Pond on
next page)
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Existing Conditions

Cottage Street is a major vehicular corridor into Sanford from Biddeford. The
existing grades generally slope towards the waterfront district of Sanford. From the
hospital to North Avenue, the streetscape is benign. West of North Avenue to
Number One Pond the buildings along this stretch of road have several problems: the
varying conditions of the architecture distract the driver from the road, some block
the view of the waterfront, and some interfere with vehicular sightlines (particularly
at the intersection with River Street). As a major throughway for trucks, the road is
heavily traveled (often at hi gh speeds), and directional signage is poor.

Experientially, the gateway into the waterfront district is marked at the break in the
grades (top of slope) at the intersection with North Avenue. However, the sense of
“arrival’ is experienced at the intersection with River Street. Currently, due to the
poor road alignment and sightlines as well as this being a major decision-making
moment, the importance of this intersection as a gateway is not realized.

Goal

ming character and clearly defined
route to the waterfront district, as well as creating a sense of arrival into the heart of
Sanford.

The goal for this corridor is to provide a welco

Proposed Site Improvements

The hospital has some of the character of a gateway into Sanford in a larger context
and some type of signage could be created at this point. At North Avenue the grade
of the road tilts towards the river and opens up the first views to the waterfront
community. This is the best location to announce arrival with a sign for “Sanford,
Maine — A Blue Ribbon Community”. The streetscape should be upgraded from this
point west towards the pond. This may also inspire a much needed upgrade to the
adjacent residences and a connection from those neighborhoods to the water’s edge.

At River Street, Cottage Street should be re-aligned to allow for better vehicular
movements and sightlines. This will require the Town to acquire the adjacent
properties for approximately 150” in each direction of the intersection. The-
intersection should then be developed with major pedestrian crossings and open
space. Directional signage is needed for wayfinding to all important points within the
waterfront community. It is also an opportunity to upgrade the streetscape at this
important intersection and make a physical connection for the public to the pond. As
Cottage Street becomes Winter Street and crosses the pond, a gateway character
should be developed to highlight this wonderful heart of the community, including
small overlooks, with pillars, lights and banners.
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- Site Costs for Area 4: $2,800,000 to $3,000,000

Site costs include new concrete sidewalks, granite curb, lights, curb ramps, striped
crosswalks down Cottage Street and unit-paver crosswalks at the Cottage/ River
Street intersection, gateway signage at North Street. The Cottage/River Street
intersection includes directional signage, realigned street curbing with the necessary
associated vehicular pavement, new traffic signals and controls, sidewalks to match
Main Street (a band of pavers, concrete pavement, lights, trees, tree grates, site

- furnishings, all four corners for 150 feet in each direction).
Estimate does not include work on existing or proposed buildings, drainage or utility
work other than that noted above, site demolition or earthwork, or parcel acquisition.

Re-energizing the Number One Pond Leveraging Its Natural Beauty (Area 5)
Background and Future Direction

Along with the Mousam River, the Number One Pond is an aesthetically impressive body
of water...a strategically located “blue ribbon” through the center of town. A majestic
waterfall enhances this 1mage and overall the pond’s strong visual image creates a sense
of strength and grandeur to the travelers passing by it on their way into town from the
cast. More than physical beauty, the pond provides recreational opportunities year-round
including boating, kayaking, (ice) fishing and water skiing. Having this resource so
conveniently located makes it ideal for a lunchtime strol] or picnic...a respite from life’s
everyday hectic routine. Adjacent, easily accessible land that is town-owned provides
opportunities for pond-related events.

To fully leverage this natural resource, some dredging and clean-up is needed and the
view of the falls needs to be improved. A “path” needs to be defined to allow walkers,
runners, cyclists and others to circumnavigate the pond easily and enjoyably. A year-
round set of events--to highlight the pond and tie it to a revitalized Mid-Town Mall and
new Downtown Streetscape--needs to be created. It is critical this event list be year-
round in order to establish the pond as a focal point for drawing people to the area on a
continuing basis to feed the anticipated retail and entertainment businesses projected for
Downtown and the nearby Mills, :

Physical transformation of the Pond is described below.

Area 5 — Re-energizing the Number One Pond (see rendering on next page)

Existing conditions

Along with the Mousam River, Number One Pond is a jewel for the Sanford
community. There is close access from downtown, a direct and strategic relationship
with the Mills, and it provides a resource for many recreational needs. The dam and
waterfall is visually exciting and the surrounding natural environment is an asset to
the quality of life within the town, :
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While the views of the pond and waterfal] are expansive and beautiful, they are only
available at a few points for public enjoyment. Much of the water’s edge is on
privately owned land and not accessible to the public. Also, there are several areas
where the vegetation has overgrown, reducing the use opportunities and quality of the
views.

Goal

The goal for this area is to maximize the opportunities for the greatest number of
-people to experience Number One Pond by providing a continuows pedestrian loop
and public open spaces around the pond and along the river,

Proposed Site Improvements

The comer of Riverside Ave. and Washington Street should be activated with a
restaurant or brew pub, including outdoor seating and connections to the pedestrian
mall and water’s edge. From this point, the sidewalk through the residential
neighborhood along Riverside Avenue north to the existing park should be upgraded
with new concrete pavement, granite curb and crosswalks. A ¢ gateway’ along Winter
Street should be created at the pond crossing with new streetscape, banners, signage,
lighting, etc. From the north-western edge of the park, along River Street to Cottage
Street the sidewalk through the residential neighborhood should be upgraded with

- New concerete pavement, granite curb and crosswalks, ‘Additionally, a river’s edge
walkway should be developed along the entire length of the Number One Pond.

At the intersection of Cottage and River Streets, the pedestrian loop around the pond
should be separated to the south for a pedestrian path along the water’s edge as well
as along the street. This will require the Town to acquire the parcels between water’s
edge and River Street from Cottage Street to Washington Street. The businesses in
this area should be relocated, the buildings removed, debris and overgrowth along this
stretch of water should be removed to allow continuous public access to water’s edge.
The remainder of this area should be developed as a waterfront park with parking, -
and outdoor amphitheater, a playground for adjacent residences, and a Children’s
Garden. Finally, a deck overlook at the falls will allow pedestrians to view the falls
from the park. River Street from Cottage to Washington should receive new
streetscape with trees, lights and banners.

At Washington Street, the existing overlook should be mirrored to the other side at
the Mills for a view through mill buildings. The old pedestrian bridges connecting
the buildings should be removed and a new “transparent,” higher crossing should be
built that does not obstruct views. The overlook should cantilever over and hide the
existing piping along Washington Street. On the north-east comner of the existing
mills, a prominent pedestrian gateway should mark the entrance to the Mills Complex
and the continuation of the pedestrian walkway along Mousam River and to the
proposed canoe launch,
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Site Costs for Area 5: $3,800,000 to $4,200,000 _

Includes: Streetscape on Cottage Street (from River Street to pond) treated like Main
Street, streetscape over bridge, gateway overlooks at pond including pavement, |
railings, piers, signage, sidewalks along River Street and Riverside Avenue
connecting to existing park, River Street streetscape from Cottage to Washington
(same treatment as Main Street), walkway along water’s edge from Cottage to
-Washington, Pond Park — Bast (playground, parking, Children’s Garden, landscaping)
. and overlook at Mills (to mirror existing on Washington Street),
1t does not include site demolition or earthwork, shoreline stabilization, work on
existing or proposed buildings, parcel acquisition, site remediation or cleanup, major
drainage or utility projects, or work in the water.

IMAGE, LOGO AND BRAND

We are recommending playing off the Mousam River that is like “a blue ribbon through
the middle of town’ to create a new (upgraded) image for marketing the Town as
“Sanford, Maine, a Blue Ribbon Community—to live, work and play.”

Of course, while the visual symbolism of “blue ribbon” is the river, the marketing
message is that this is a first-class, top rated city. It should also be noted that we
considered using Sanford-Springvale in this phrase but determined it would be confusing,
and therefore not productive, when trying to market the area to outside interests, .
Adopting and marketing t is image should take place as soon as possible, leveraging
completion of the Sanford Center/Mousam Waterfront Market Plan.

A logo for the Town to use in marketing itself as “Sanford, Maine, a Blue Ribbon
Community—to live, work and play” would be a silhouette of the Mousam River and
Number One Pond—in blue—behind the words Sanford, Maine and below that the
words, a Blue Ribbon Community—to live, work and play.

This more upscale image is not only how you want the Town to be viewed from the
outside but it also needs to be how the Town begins to consider itself from the inside
looking out. An attitude adjustment is needed and must be reinforced through a banner
program, Town events and the beginning of changes that people can see to Downtown,
the Mills, the Cottage Street Gateway and the Number One Pond. In aggregate this can
create the new brand for Sanford as a quality, growing, thriving community where people
want to be. Sanford’s brand will be the improved lifestyle that will be apparent in the
transformed Downtown (including “Blue Ribbon Square”), the revitalized Mills and the
more people-friendly Number One Pond. '
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OTHER INFRASTRUCTURE / DESIGN ISSUES

Additional Suggested Tmprovements beyond the Five Areas—the Neighborhood
Residential Areas '

The residential areas surrounding the waterfront are vital to the success and health
of the community. Strong, clear, and safe conmections from the neighborhoods to
the heart of Sanford will boost the success of any redevelopment and increase the

. positive image of the Town as a whole. Improvements to the site and to
connections will also increase support from the community for other
improvements in the waterfront district and define a new identity to which
residences will want to relate. In order to achieve this goal major arteries and
streets interior to the neighborhoods should be upgraded with repaved or repaired
roads, new concrete sidewalks and granite curbs, Handicapped ramps and
crosswalks shouid be consistently provided throughout the Town. Where
sidewalk width allows, street trees should be added. In general, improvements to

- public sidewalks and connections between the residential areas and between the
residences and downtown will improve the overall appearance, attractiveness and
livability of Sanford. B '

Additionally, it is our strong recommendation that Community Policing be implemented
in the neighborhoods as a way to improve safety in the neighborhoods and reduce

crime, while at the same time helping to establish an improved sense of community and
better Town-Resident relations. “Satellite police stations” in neighborhoods can be set up
as a small “office” in a store where the cop on the beat can be found if needed when not
out walking the neighborhood. A small, otherwise empty storefront can make a great
interim satellite office, also.

Another recommendation is to support the children’s literacy program (where parents
read to children everyday), called “This Community Reads” and install banners in the
neighborhoods and near the schools that highlight the program as well as include the new
image slogan “Sanford, Maine, a Blue Ribbon Community—to live, work and play.”

POSSIBLE EARLY ACTION PROJECTS
To show progress and achieve early suécesses, consider the following possibilities:

¢ Design, fabricate and install new banners on light poles, with a variety of
potential messages (Welcome to Sanford, This Community Reads, Sanford
Waterfront District, Blue Ribbon Square and other possibilities), but all with the
slogan “Sanford, Maine, a Blue Ribbon Community—to live, work and play.”
This should be supported by not only the Town, but also by businesses (through
the Chamber of Commerce) and neighborhood groups. Sponsor names should
also appear on the banners (in smaller letters).

¢ Choose one important street and complete a streetscape improvement project.
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¢+ Continue work on a continuous pedestrian trail network around Number One
Pond.

+ Acquire and demolish one or more buildings to signify to the community the
Town’s serious intent on the redevelopment plan.
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Sanford fown, York County, Maine - Fact Sheet - American FactFinder - Page 1 of2

FACT SHEET

Sanford town, York County, Maine
Census 2000 Demographic Profile Highiights:

General Characteristics - show more >> Number Percent U.s. ‘

Total popuiation 20,806 “100.0 100% map  brief
Male : 10,051 48.3 49.1% map  brief
Female . 10,755 51.7 50.9% map brief

Median age (years) . 36.6 {X) 353 map brief

Under 5 years 1,316 6.3 6.8% map

18 years and over 15,258 73.3 74.3%

85 years and over 3,001 14.4 124% map  brigf

One race - 20,554 98.8 97.6%

White - 19,907 95.7 73.1% map  brief
Black or African American 91 0.4 12.3% map  brief
American Indian and Alaska Native - 65 0.3 0.9% map brief
Asian 431 2.1 36% map hrief
Native Hawaiian and Other Pacific Istander 4 0.0 0.1% map brief
Some other race 56 0.3 5.5% map

Two or more races 252 1.2 2.4% map brief

Hispanic or Latino (of any race) 199 1.0 12.5% map  brief

Household population 20,519 98.6 97.2% map brief

Group quarters population 287 14 28% map

Average household size 2.48 X) 259 map brief

Average family size 3.01 X) - 314 map

Total housing units 8,807 100.0 100.0%  map
Occupied housing units ) 8,270 93.9 91.0% brief

Owner-occupled housing units 5,253 63.5 66.2% map
Renter-occupied housing units ‘ 3,017 36.5 33.8% map brief
Vacant housing units 537 6.1 9.0% map
Social Characteristics - show more >> Number Percent u.s.

Population 25 years and over 13,551 100.0
High school graduate or higher . 10,523 77.7 B0.4% map brief
_Bg_chelor’s degreg or higher . 1,579 1.7 244% map

C(}3\1}\(;:;;% veterans (civilian population 18 years and | 2762 18.1 127% map  brief

Disability status (population 21 to 84 years) 2658 . 231 19.2% map  brief

Forsign born 820 3.9 111% map brief

Male, Now married (population 15 years and over) 4,223 54.3 56.7% brief

Female, Now married (population 15 years and over) 4,296 50.2 52.1% brief

Speak a language other than Engfish at home o :

{(population 5 years and over) 2472 127 17.9%  map  brief

Economic Characteristics - show more >> Number Percent u.s. ‘

in labor force (population 16 years and over) 10,129 63.4 63.9% brief

Mean fravel time to work in minutes {population 16 : .

years and over) : 23.0 X} 255 map brief

Median household income {doilars) 34,668 ) 41,994  map

Median family income (dollars) . 43,021 X 50,046 map

Per capita income (dollars) _ 16,951 &) 21,587 map
Families below poverty level 601 111 92% map brief
Individuals below poverty level 2,628 12.8 124% map

Housing Characteristics - show more >> Number Percent U.s. i

Single-family owner-occupied homes 4,062 100.0 ’ brief

Median value (doflars) 81,800 (X) 119600 map brief

Median of selected monthly owner costs (X) X) brief



Sanford town, York County, Maine - Fact Sheet - American FactFinder Page 2 of 2

With a mortgage ) 805 (X) 1,088  map
Not mortgaged 312 {X) 295
(X} Not applicable. '

Source: U.S. Census Bureau, Summary File 1 (SF 1) and Summary File 3 {SF 3)

add.. M. _a0* . - —_——
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Maine - Table 1. Selected Statistics by Econbmic Sector: 2002 Page 1 of 1

U.S. Census Bureau

NAICS Detail:
‘Table 1 Geography selacted at the 2-digit NAICS code level

Maine
Table 1. Selected Statistics by Economic Sector: 2002
2002 Population: 1,294,464 :

[NOTE. Data based on the 2002 Econemic Census. For information on confidentiality protection, sampling error, nonsampiing error, and defir
Survey Methodology. Data in this table represent those available when this report was created; data may not be available for all NAICS indus
geographies. Data in this table may subject to employment- and/or sales-size minimums that vary by industry.]

_ Sales, shipments, Annual
NAICS Number of receints, or revenue payroli  Number of
code industry description establishments ($1,000) (81,000) employees
21 Mining . 33 D D c
42 Wholesale trade’ 1,669 10,371,084 715,028 19,434
44-45 Retail trade : _ 7,050 16,053,515 1,568,308 80,251
51 Information . 739 N 424,162 11,785
53 Real estate & rental & leasing : 1,541 761,069 152,878 6,036
&4 Professional, scientific, & technical services 3,275 2,252,787 862,952 21,917
Administrative & support & waste ‘ -
56 management & rem%%iatfon service 1,783 1626,235 652,158 27,854
61 Educational services 274 112,910 44,227 2,188
62 Health care & social assistance 4,403 6,237,132 2,719,483 93,921
71 Arts, entertainment, & recreation 826 302456 110,413 6,380 -
72 Accommodation & food services 3,726 . . 2,045 841 606,880 44,966
&1 Other services (except public administration) 2,683 1,058,318 283,128 13,808

Source: U.8, Bureay of the Census, 2002 Economic Census

D: Withheld to avoid disclosing data for individual companias; data are included in higher level totalg,
N: Not available or not comparable.

Q: Revenue not collected at this level.

r: Revised.

S: Withheld because estimate did not meet publication standards.

s: Sampling error exceads 40 percent,

X: Not applicable,

Z: Less than haif the unit shown.

httn/ifartfindar cancna maerfame A i~ 11 o a -



York County, Maine - Table 1. Selectéd Statistics by Economic Sector: 2002 Page lofl _

U.S. Census Bureau
| American FactFinderT,  [Bpm

NAICS Detail:
;_:I'ab!e 1: Geography selected at the 2-digit NAICS code level . @?@2 l Go E

York County, ME

Table 1. Selected Statistics by Economic Sector: 2002
2002 Population: 195,487
[NOTE. Data based on the 2002 Economic Census. For information on confidentiality protection, sampling error, nonsampling error, and defii

Survey Methodology. Data in this table represent those available when this report was created; data may not be available for all NAICS indus
gecgraphies. Data in this table may subject o empioyment- and/or sales-size minimums that vary by industry.]

Sales, shipments, ‘Annual
NAICS Number of ieceipts, or revenue payroll  Number of
code Industry description ‘ establishments {$1,000) . ($1,000) employees
42 Wholesale trade 191 - 592,649 49,515 1,336
44-45 Retail trade 958 1,805,030 193,432 9,325
51 information - 80 N 34,080 1,081
53 Real estats & rentai & leasing 224 89,095 16,880 688
54. Professional, scientific, & technical services 401 D D g
Administrative & support & waste management
56 & remediation servigg - 9 236 103,546 33,196 1,547
61 Educational services o 27 5,746 2,176 133
62 Health care & social assistance ] 511 : 601,543 260,247 9,052
71 Arts, entertainment, & recreation 112 _ 48,355 14,370 © 693
72 Accommodation & food services | ‘ 727 389,676 108,784 6,768
81 Other services (except public administration) 331 103,540 27,1386 1,383

Source: U.S. Bureau of the Census, 2002 Economic Census

D: Withheld to avold disclosing data for individual companies; data are included in higher level totals.
N: Not available or not comparable, '

Q: Revenue not collected at this level,

r: Revised.

S: Withheld because estimate did not meet publication standards.

s: Sampling eror exceeds 40 percent.

X: Not applicable.

Z: Less than half the unit shown.



Sanford town, Maine - Table 1. Selected Statistics by Economic Sector 2002 ‘ Page 1 of 1

U.5. Census Bureau

American FactFinder™y,

NAICS Detail: e
gTable 1: Geography selected at the 2-digit NAICS code level )

Sanford town, ME

Table 1. Selected Statistics by Economic Sector: 2002
2002 Population: 21 950
[NOTE. Data based on the 2002 Economic Census. For information on confidentiality protection, sampling error, nonsampling error, and defi

Survey Methodology. Data In this {able represent those available when this report was created: data may not be available for all NAICS indus
geographies. Data in this table may subject to employment- and/or sales-size minimums that vary by industry.]

Sales, shipments, Annual
NAICS ' Number of receipts, or revenue payroll  Number of
code Industry description establishments ($1,000) ($1,000) employees
42 Wholesale trade 17 : 28,907 7,033 188
44-45 Retaif trade . 113 _ 316,323 29,816 1,401
51 Information . ' : 7 N - 727 33
53 Real estate & rental & leasing 29 14,342 2,679 101
54 - Profgssional, scientific, & technical services 37 16,080 5901 185
Administrative & support & waste mana ement

56 & remediation servicpg : | 16 5,865 2.627 16
61 Educatic_mal services 4 ’ D D a
62 Heailth care & social assistance 85 114,703 48,181 1,824
71 Arts, entertainment, & recreation 8 : D - D b
72 Accommodation & food services : 55 33,511 9,001 - 879
81 Other services (except public administration) 42 14,518 3,688 263

_SoUrce: U.S. Bureau of the Census, 2002 Economic Census

D: Withheld to avoid disclosing data for individual companies; data are included in higher level totals,
N: Not availahle or not comparable, ’

Q: Revenue not collected at this level,

r: Revised.

S: Withheld because estimats did not meet publication standards,

s: Sampling error exceeds 40 percent.

X: Not applicable,

Z: Less than half the unit shown,



Sanford town, Maine - Table 2. Selected Statistics by Economic Sectof and Sub-Sector: 2... Page1of2

U.S. Census Bureay |

NAICS Detail: e
Table 2: Geography selected at the 2- and 3-digit NAICS code levels - B! Go.

Sanford town, ME

Table 2. Selected Statistics by Economic Sector and Sub-Sector: 2002
2002 Population: 21,550 ' :
[NOTE. Data based on the 2002 Economic Census. For information on confidentiality protection, sampling error, nonsampling error, and defil

Survey Methodalogy. Data in this table represent those avaitable when this report was created; data may not be available for ali NAICS indus
geographies. Data in this table may subject to employment- and/or sales-size minimums that vary by industry.]

Sales, shipments, Annusl
NAICS Number of receipts, or revenue payroli  Number of
code Industry description ' establishments ($1,000) ($1,000) employees
42 Wholesale tfrade ' ‘ 17 28,907 7,033 188
423 Durable goods merchant wholesalers 11 D D b
424 Nondurable goods merchant wholesaters 6 D D b
44-45 Retail trade ' 13 316,323 29,816 1,401
441 - Motor vehicle & parts dealers 16 64,470 5,755 192
442 Furniture & home fumishings stores 5 4,036 506 19
443 Electronics & appliance stores ) 4,525 743 36
444 SBtj‘l;'gl'i’(‘ags atertal & garden equipment . 12 - 20452 2437 100
445 Food & beverage stores 16 - 68,638 6,529 396
446 - Health & personal care stores 6 . 13,092 878 52
447 Gasoline stations 17 21,727 1,524 94
448 Clothing & clothing accessories stores 8 3,165 481 30
451 Sporting goads, hobby, book, & music stores 3 o D D a
452 General merchandise stores ' 4 D D e
453 Miscellaneous store retailers M ‘ D b b
454 Nonstore retailers ‘ 9 ' 59,228 4,866 130
51 Information 7 N 727 33
53 ' Real estate & rental & leasing . 29 14,342 2,679 101
531 Real estate _ 22 9,501 1,545 54
532 Rental & leasing services 7 4,841 1,134 47
54 Professional, scientific, & technical services 37 16,080 5,901 185
541 Professional, scientific, & technical services 37 16,080 5,901 185

~ Administrative & support & waste mana ement

56 & remediation ser\‘ficpoe'aJ o 16 ‘ ' 5.865 2,627 116
- 561 Administrative & support services 14 b b . C
61 Educational services 4 D D a
611 Educational services 4 D D a
62 Heaith care & social assistance 85 114,703 48,181 1,824
621 Ambulatory health care services : 51 30,207 12,725 323
623 Nursing & residential care faciiities 13 _ D D e
624 Sccial assistance 20 D D f
71 Arts, entertainment, & recreation 8 ) D D b
72 Accommodation & food services 55 33,511 9,091 879
721 Accommodation 6 1,191 C 214 20
722 Food services & drinking places 49 32,320 8,877 859

81 Other services (except public administration) 42 14,518 3,688 263

Bt FamtFimdan ammnen cacade o 1 4 i 2 o -



Sanford town, Maine - Table 2. Selected Statistics by Economic Sector and Sub-Sector: 2... Page 2 of 2

NAICS Number of
code industry description . establishments
811 Repair & maintenance : 23
812 Personal & laundry services 6

Source: U.S. Bureau of the Census, 2002 Economic Census

Sales, shipments,
receipts, or revenue

{$1,000)

D: Withheld to avoid disclosing data for individual companies; data are included In higher level totals.

N: Not available or not comparabie.

Q: Revenue not collected at this level,

r: Ravised. ‘
S: Withheld because estimate did not meet publication standards.
s: Sampling error exceeds 40 percent,

X: Not applicable. :

Z: Less than half the unit shown.

httn+//Tactfindar canenc mavr/oamdat AOAD TAld a0 e a0 o .. ..

TULART A

Annual
payroll  Number of
{$1,000) empioyees
8,008 1,755 a8
2,278 551 29
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- INTRODUCTION

This report contains data on taxable Maine retail sales, as derived from State sales tax
collections. The data shown represent sales, not the amount of tax collected.
Consumer retail sales is the sum of the six store-type groups (building supply, general
merchandise, etc.). Total retail sales is the sum of consumer retail sales and “business
operating," a special category not published in these pages. Itincludes such things as
utility sales and heaﬂng oil sold to commercial and industrial establishments. Thus,
consumer retail sales provides a more accurate representation of what most of us think
- of as retail sales.

When interpreting the tables in this report, the reader should keep in mind that food
intended for home consumption is not taxed. The food store data typically
represent about 25% of actual total sales in food stores.

if you have questions about this report, or wish more detailed sales data which is not
published, please call Donna Bradstreet at (207-28_7—5649) at the Maine State Planning
Office in Augusta Maine , : ,

We would appreciate any suggestions you may have for making this publication more
responsive to your needs.



MAINE TAXABLE SALES SUMMARY TABLE 1 i

ANNUAL REVIEW 2004

ECONOMIC PERCENT CHANGE FROM 2003 TO 2004

SUMMARY Consumer Total Bldy. Food General Other Auto Rest& Restau-

AREA | DISTRICT Sales Sales  Supply Stores Mdse. Retall  Stores Lodging rants Lodging
STATE TOTAL.cc.cormrmrmrrinennns 45% 53% 167% 4.2%  35% 41% 14%  47T%  48% 4.'1_ %
KITTERY oo, 41%  52% 74%  51%  7.0% 05%  -58% 50% 6.5% 2.8%
KENNEBUNK, 45%  43% 108%  6.1%  .3.5% 1.3% 59% 28% 9.1% -7.3%
BIDDEFORD:. 10.8% 105% BO%  54% 22.4% TE% 152%  43%  44%  4.6%
SANFORD... 9.5%  9.8% 154% 10.7%  5.8% 5.8% 51% 148% 15.8% 4.2%
FRYEBURG. 7.5% 76% 358% 11.0% 11.4% 59% B0% 76% 11.4% 1.6%
YORK DIST. 74%  78% 112%  70%  9.7% 1.9% 88%  53% 7.5% 1.4%
PORTLAND......... -0.3% 1.1% 9.9%  5.3% 3% 8% 21%  4.2% 42% 4.0%
PORTLAND SUBURSAN.. 6.3% 7.6% 82% 9.3%  43% 10.4% 2.8% 54%  55% 5.2%
SEBAGO LAKE. 6.7%  B66% 24.8%  4.4% -1.7% -6.4% 70%  82% 103% 1.8%

22%  34% 119% 539 3.0% 7.9% -02%  49% 5.2% 3.9%

LEWISTON-AUBURN............. 6.2% 53% 13.6% 20%  4.0% 2.8% 4.3% 8.7% 8.5% 109%
LEWISTON-AUB. SUBURBAN 3.1% 3.8% 11.8% 22%  -0.9% 10.6% -2.7% 6.2% 0.0% 0.0%
6.4% 72% 196%  4.1% 3.7% 24% 3.5% 5.8% 57% 6.7%
5.7% 22% 29.7% 0.1% 7% -1.5% 122% -05% -8.5% 19.0%
7.2% T4%  105% -0.9% -200% 14.0% 13.6% 9.2% 0.0% 0.0%
6.9% 6.6% 234% -1.6% 4.5% 12.0% 25% 31% 4.1%  -6.1%
RANGELY .oonrrrrreae e, 6.3% 9.4% 32.5% 8.3% 37% -54% 37% -22% - -28%  1.4%

ANDROSCOGGIN DiST......... 6.0% 5.6% 17.0% 1.8% 3.8% 3.4% 3.6% 51% 4.7% 7.2%
AUGUSTA 2.3% 2.6% 1.3%  0.1% 44%  1.7% 1.3% 7.3% 8.0% 1.3%

- WATERVILLE, 4.8% 4F% 1T2%  T.4% 17% -1.8% -0.8% 0.8% 17% -4.2%
SKOWHEGAN.... 4.6% 23% 20.3% 6.8% 2.3% 0.9% -0.8% 2.8% 0.0% 0.0%
PITTSFIELD....... 1.6% 1.6% -10.9% 19%  41%  485%  08% 52% 0.0% 0.0%
JACKMAN.............. 47%  -2.9% -16.6% 64%  78% -58% 25% -41% 0.0% 0.0%,
KENNEBEC DIST.. 31% 3.1% 8.2% 3.5% 34%  -14% 06%  40% 49% -1.83%

BRUNSWICK...........coero e 6.5% 65% 459%  39% 14% 04% -1.6% 2.9% 5.0% -5.5%
DAMARISCOTTA... 3.5% 34%  123%  89%  05% 104% 34%  06% 1.2%  -06%

ROCKLAND............ 10.9% 133% 435%  68% 25%  10.3%  -1.7% 5.6% 7.2%  -27%|
CAMDEN...... -0.1% 0.9% 4.8% 17% 7TA% 6.7% 22% -26% -1.2%  -48%
BELFAST..... 5.0% 49%  19.7% 64% .87% 102% -34% -8.8% -11.2% 1.4%
MID COAST DIST...mvuecrnanne 5.8% 6.5% 29.6% 57% -0.8% 54% -23% 0.4% 1.7% -3.0%

4.1% 3.7% 8.1% 0.5% 5.4% 7.8% 27% 3.0% 4.3%  -2.7%
6.8% 8.8% 89%  31% -82% 81% 27.5% 0.6% 42% -3.9%
8.0% 8% 175%  46% -0.3% 0B% -204% 152% 4.1% 253%
7.3% 59% 199% -25% -6.0% 7.68%  127%  11%  .24% 4.8%
7.0% 78%  20.1% 4.2% 0.8% 68% -20% 7.3% 8.1% . 2.5%
1.9% 7%  -87% 214% 128.7% 2.0% 56% 16.3% -1B.9%  .0.2%

ELLSWORTH...
BLUE HILL...
BAR HARHOR,,
JONESPORT,

EASTERN MAINE DIST......... 5.6% §5.9% 9.7% 23%  50% 5.7% 0.4% 9.3% 32% 186%
WINTERPORT... 125%  133%  487%  3.4%  10.8% 1% TA% -15%  -0.3% -10.4%
BANGOR........... 4.1% 38% 83% 2.2% 81% -8.6% 1.6% 55% 5.4% 5.7%
BANGOR SUBURBAN..........., B2% 114% 249%  79% 72% -0.2% 5.0% 1.4% 1.4% 1.4%
DOVER-FOXCROFT, 4.3% 53% 158% 0.3%  69% 45% -09% 50% 5.6% 3.4%
LINCOLN A% 519 W0A%  34%  17%  B4% -13.8% 4.8% 4.7% 64%
MILLINOCKET.... 43% 158% 10.2% -25% 32% -187% 225% 1.9% 1.6% 2.5%
PENOBSCOT DIST.............., 4,3% 4.9% 14.0% 2.7% 70%  51% 1.3% 4.8% 4.8% 4.6%

5.3% 6.6% 2.0% 3.6% B.3%  47.7%  1.7%  -1.0% 0.2%  -74%
9%  10.9%  262% -2.8% 109.0% 13.0% -19.0% 33%  -2.7%  5.4%
PRESQUE ISLE.. 2.6% 4.9% 9.4% 01%  06% 103% 2.5% 4.0% 51%  .2.3%
MADAWASKA. i -4.6% 08% -8.5%  5.0% 2.4% 15% 57% -0.5% 0.9% -21.5%
FORT KENT.... 45% 157%  106% 10.4% 9.5% 14%  -34%  18.7% 16.3% 0.8%
NORTHERN MAINE DIST...... 3.0% 6.2% 6.6% 0.8% 2.2%  13.2% 0.3% 3.3% 46%  -3.8%

HOULTON..,

-2-

4.7% 87% 1.3% 0.9% 6.3% 3.1%  -2.0% 14% 24%  1.5%] -




MAINE TAXABLE SALES
ANNUAL REVIEW 2004

SUMMARY TABLE 2 |

ECONOMIC ANNUAL AVERAGE PERCENT CHANGE FROM 2000 THRU 2084
SUMMARY Consumer Total Bldg. Food General Other  Aute Restd Restau-
AREA DISTRICT Sales Sales  Supply Stores Mdse. Retall Steres Lodging  rants Lodging
STATE TOTAL......... 3.9% 3.7% 8.1%  -0.4% 4.4% 2.9% 3.7% 3.6% 38% 4.5%
KITTERY ..o, 1.5% 1.8% 76% 28% -2.5% 0.1% 3% 3.3% 3.2%  52%
KENNEBUNK.... 4.1% 42% 112%  -0.9% -B.0% 2.2% 7.4% 2.6% 4.5% 0.4%
BIDDEFORD 69%  87% 177%  D.9%  44% 729 83% 38% 33% 7.9%
SANFORD, 5.6% 5.6% 10.1% 4.1% 2.5% 3.7% 54% 7.5% 9.2% 5.6%
FRYEBURG 5.3% 45% 18.9% 1.2% 0.1% 3.6% 4.1% 1.8% 1.5% T.T%
YORK DIST..ouoorsvcrcnsrvmernn 4.4% 4.4%  12.9% 1.3% 0.1% 1.9% 7.0% 36% 4.1% 5.0%.
PORTLAND.... 2.8% 2.3% 4.4% 1.2% 7.0% 0.8% 2.2% 47% 5.1% 5.8%
PORTLAND SUBURBAN......., 4.3% 4.1% 6.9% 2.6% 4.3% 2.1% 7.2% 4.0%  46% 2.5%
SEBAGO LAKE...... 5.0% 51% 104% -1.1% 3.1% 3.1% 8.3% 5.0% 5.2% T.4%
CUMBERLAND DIST.... 3.5% 3.1% 5.8% 11% 5.8% 1.5% 3.8% 4.6% 5.0% 5.2%
4.4% 3.8% T7%  -1.6% 5.6% 2.5% 4.1% 43% . 4.2% 7.0%
44%  45%  62% 09% 7%  8.2% 4.4% 72%  00%  0.0%
4.9% 47% 12.7%  -0.8% 5.5% 34% 2.5% 4.1% 3.9% 7.0%
RUMFORD... 43%  25% 101%  20% 19.5%  -5.8% 40% -0.9% 01% -2.3%
LIVERMORE FALLS... 04%  1.0%  13.4% H4% -38.0%  T4%  40%  45%  0.0% 0.0%
FARMINGTON, 4.9% 47% 14.9% -29% 74% 4.1% 2.4% 4.6% 4.9% 1.1%
RANGELY vuvcseerrsvvinsvan o, 58%  68%  174%  31%  7.0% 07% 31% 31%  38% 21%
ANDROSCOGGIN DIST......... 45%  39%  96% -09% 59% 209 37%  35%  3.9%  20u)
AUGUSTA. et 38%  3t%  3.3% 38% 49% 48y 42%  8.4% 6.9%  41%
WATERVILLE 54%  51% 151% -06% 08%  2.8% 67% 38% 31% 7.7%
SKOWHEGAN............cooonrnn... ) 27%  22%  BO0% -11%  37%  4.5% 1.2% 26% 00%  0.0%
PITTSFIELD. 70%  61%  27%  1.8% 136% -32%  21% -05% 0.0%  0.0%
JACKMAN...... 0.9% 2.6% 70% -80% 335% -111% -3.4% 0.7% 0.0% 0.0%
KENNEBEC DIST.... 4.2% 2.8% 87% -22% 4.4% 3.7% 43%  44% 4.5% 4.4%
BRUNSWICK................. 4.0% 36% 13.7% -1.6% 3.0% 6.5% 2.3% 1.5% 1.8% 2.3%
DAMARISCOTTA.. 1.4% 1.4% 9.2% 05% -49% 5.4% -2.1% 1.2% 1.3% 3.0%
ROCKLAND, A4.7% 60% 165% -D6% 21% 1.5% 1.8% 49%  5.2% 70%
CAMDEN 17% 19% 11.7% -06% 04% 1.7% 5.7% 0.3% 0.8%  -0.2%
BELFAST.... 3.4% 32% M.A% 03% -13.7% 9.7% 2.1% 3.1% 2.1% 86.5%
MiD COAST DIST ..., 32%  34% 127%  -06%  06% 41%  1.0% 1.7% 20%  24%
EELSWORTH.. 41%  41% 10.7% -05%  28%  3.2% 41%  41%  41%  25%
BLUE HILL..oeeem e 26%  32%  55% -01% -03%  4.9% 51%  -01%  -06%  35%
BARHARBOR..........uu......... 3.8% 3.6% 8.2% 0.6% 1.4% 3.0% -21% 4.8% 3.3% 8.2%
0.2% 04%  52% -33% -25% 7.3%  04% -62% -75%  51%
..... 5.3% 5.5% 9.7% 0.9% 9.8% 1.0% 7.5% 3.8% 3.7% 3.9%
-0.8% -0.7% 19% -1.8% 27.9% 7% -72%  02%  06% -6.2%
2.5% 37% 51%  -14% 2.7% 73%  38% 04% - -06% 27%
3.5% I7% B4%  -0.5% 2.8% 3.5% 3.0% 37% 2.7% 6.9%
3.9% 32% 15.4% 2.6% 10.3% 2.7%  -4.7%. 0.7% 1.4% 1.3%
BANGOR............. 41%  36% 50% -1.7%  55% 3.5% 4.5% 33% 34%  25%
BANGOR SUBLURBAN 5.6% 6.1% 9.5% 1.1%  -9.0% 7.1% 6.9% 1.4% 8.4% 15.0%
DOVER-FOXCROFT... 2.8% 30% 102% -0.8% -4.6% 3.5% 4.0% 28% 19% 7.2%
LINCOLN.............. 2.1% 19%  6.9% -1.4% 50% -1.7% 13%  05% -06% 10.3%
MILLINOCKET..... 4.0% -3.5% 2.9% -44% -235% 09% -07% -14% -1.7% 9.4%
PENOBSCOT DIST..ooercernen. 3.9% 3.6% 67% -1.0% - 4.1% 3.6% 4.5% 3.2% 3.2% 2.4%
3.6% 4.5% 5.6% 2.7% 73% 138% -09% -1.4% -19% 4.7%
8.3% 89% 208% -0.7% 21.4% 8.8% B.5% 0.8% 0.1% 6.4%
PRESQUE ISLE.... 3.1% 4.0% 44% -3.0% 5.4% 0.2% 3.8% 3.3% 3.3% 2.4%
MADAWASKA, 21% -t0% -0.8% -52% 5.4% 05%  61% -L1% - -1.0%  -3.1%
FORT KENT ... 14%  38% 70% 7% 55% 08% -4.2% 53% 57%  65%
NORTHERN MAINE DIST....., 2.8% 3.8% 54% 16%  59% - 33% 13%  21%  20%  3.4%

-3-




r—(—:onsumer Retail Sales

MAINE TAXABLE SALES |
ANNUAL REVIEW 2004
(THOUSANDS OF DOLLARS)
ECONOMIC ANNUAL TOTALS ANNUAL
SUMMARY PERCENT CHANGE
AREA / DISTRICT 2000 2001 2002 2003 2004 2000-2004 2003-2004
STATE TOTAL..ooevrrrereronnn 12,165,700 12,413,335 12,977,160 13,589,216 14,200,882 3.9% 4.5%
KITTERY v 525,942 521,256 538896 536685 558,517 1.5% 4.1%
KENNEBUNK........ 175815 179,343 190,919 197,757  206.669 4.1% 4.5%
BIDDEFORD... 435937 482,145 407243 513935 569,371 6.9% 10.8%
256,809 262,922 271349 201,964 219,819 5.6% 9.5%
43,673 43,685 48,704 50,049 53,783 5.3% 7.5%
1,438,175 1489352 1,547,111 1,590,389 1,708,150 4.4% 7.4%
1,879,674 1,873,285 1976315 2,107,837 2,101,649 2.8% -0.3%
802,560 825366  B60,856 893,189 049,466 4.3% 8.3%
321,239 328599 355467 366,158 300,786 5.0% 6.7%
3,003,474 3027260 3,192,638 3,367,184 3441801 3.5% 2.2%
719,136 729798 761,942 805562 855,283 4.4% 6.2%
72,768 78,466 81,2868 83,870 86,467 4.4% 3.1%
171,004 182245 188,434 104,315 206,684 4.9% 6.4% .
A4 104,447 98445 105586 116,815 123,499 4.3% 5.7%
LIVERMORE FALLS................ 39,092 38,081 38,043 35,949 ass530f | -04% 7.2%
FARMINGTON.... 128,582 128,821 136,671 147,240 155067 4.9% 5.9%
RANGELY....coureemrenn, 57,404 61,153 63,238 7,781 72,061 5.8% 6.3%
ANDROSCOGGIN DIST 1292431 1,317,100 1,375,200 1,451,531 1,538,500 4.5% 6.0%
AUGUSTA....... 740,280 771,612 794,672 834,647 854,111 3.6% 2.3%
WATERVILLE.. 428,722 448,793 488231 506,518 520,792 5.4% 4.6%
SKOWHEGAN, 168,260 169,056 167,531 179,008 187,356 2.7% 4.8%
PITTSFIELD. 55,236 57,972 54,155 71,146 72,305 7.0% 1.6%
24,624 26,541 26,278 26,750 25,460 0.9% 4.7%
1,418,131 1473974 1,540,867 1,618,160 1,669,054 4.2% 3.1%
489,126 ~ 505676 510,125 536539 571,182 4.0% 6.5%
299,306 301,732 306,075 305766 316,535 1.4% 3.5%
249508 251,655 256,037 270,467  2005M 47% 10.9%
120951 135293 139,080 138,936 138,831 1.7% 0.1%
139,785 144,104 146330 152,260 150,871 3.4% 5.0%
1,307,675 1,338,460 1,357,648 1403678 1485931 3.2% 5.9%
ELLSWORTH..ecorivnn| 314,875 333,530 352480 355500 360,096 4.1% 41%
BLUE HILL........ 54,581 54,170 55512 56,741 60,467 2.6% 5.6%
BAR HARBOR.. 188,915 195986 212,985 204,102 220425 3.8% 8.0%
JONESPORT.... 35,125 33,398 32,145 32,968 45,369 0.2% 7.3%
MACHIAS...... 35,386 35,508 37,482 40,679 43,543 5.3% 7.0%
EASTPORT... 15,397 14,467 14,347 14,652 14,938) -0.8% 1.9%
CALAIS vt 84,402 80,575 83,181 85,391 89,955 2.5% C47%
EASTERN MAINE DIST......... 726,680 747,643 788,113 790,540 834,680 3.5% 5.6%
WINTERPORT .o 26,984 25,827 25,862 27,970 31,459 3.9% 12.5%
BANGOR....cccoimvsmrmmmmmncnnn] 1,144,241 1,164,560 1,225,508 1,203,255 1,346,104 41% 4.1%
BANGOR SUBURBAN.......] 214,090 222484 233,219 245665 265,774 5.6% 8.2%
DOVER-FOXCROFT... 121,541 120466 124,846 130,183 135814 2.8% 4.3%
LINGOLN.eecterenen, 77,068 73,393 81,107 88,377 83,900 21% 5.1%
MELLINOCKET oo e 49,711 47,150 43,907 40,407 42,154 -4.0% 4.3%
PENOBSCOT DIST....vvvrerenes 1533635 1,653,809 1,734,468 1,825856 1,005,205 3.9% 4.3%
HOULTON oo vserees o) 81,837 78,005 85,346 89,638 94,366 3.6% 5.3%
PATTEN.coovorurn.o. 16,811 17,444 19,819 21,417 23114 8.3% 7.9%
PRESQUE ISLE..., 268,339 270,992 284,839 205430 303,148 3.1% 2.6%
MADAWASKA........ 36,867 35,012 34,058 35,516 33,866 2.1% -4.6%
FORT KENT....overreennn, 46,062 44,159 47,673 47,593 49738 1.4% 4.5%
NORTHERN MAINE DIST......| 450,815 445,611 472,635  489.504  504.232 2.8% 3.0%
OUT OF STATE.....covcorsiannens 894683 920,028 968481 1,052,284 1,113,210 5.68% 5.8%

vl



MAINE TAXABLE SALES . Ii Total Retail Sales i ]

ANNUAL REVIEW 2004
(THOUSANDS OF DOLLARS)
ECONOMIC ANNUAL TOTALS ANNUAL
SUMMARY : PERCENT CHANGE
AREA / DISTRICT ‘ 2000 2001 2002 2003 2004 2000-2004 - 2003-2004
STATE TOTAL..commenmrrecrniens 13,939,682 14,169,119 14,610,785 15,289,113 "16,096,203 3.7% 5.3%
KITTERY oooueemveonermesinreorececmnas 538,012 532,541 549,565 550,013 578,523 1.8% 5.2%
KENNEBUNK. ....ceerrmeaienes 181,127 185,102 197,163 204,863 213,681 4.2% 4.3%
BIDDEFORD... - 483,534 510,872 525683 543,000 600,197 6.7% 10.5%
SANFORD.... . 282,126 287,604 293,842 - 319,375 350,717 5.6% 9.8%
FRYEBURG. . 48,145 - - 47,637 51,119 53,238 57,304 4.5% 7.6%
YORK DiST . ccereercssirriraonna 1512943 1,563,757 1,617,372 1,670,489 1,800,421 4.4% 7.8%
2197,808 2195668 2,255,524 2,380,324 2,406,324] 2.3% 1.1%
908,914 926,900 955,656 992,915 1.068,277L 4.1% 7.6%
343,617 353,311 382,069 392,820 418,918 5.1% 8.6%
3,450,340 3475879 3,503,248 . 3,766,058 . 3,803,518 3.1% 3.4%
817,260 830,148 852,748 900,573 948,550 - 3.8% 5.3%
86,364 92,566 95,930 99,162 102,891 45% - 3.8%
181,711 150,880 199,239 203,320 - 218,022 4.7% 7.2%
130,565 126,552 130,952 140,412 144,005 2.5% 2.2%
53,193 50,430 49,353 47,655 51,186 -1.0% 7.4%
143,805 142,452 150,723 161,801 172,619 4.7% 6.6%
RANGELY.........coccoerreminrrnane. 60,387 64,730 66,129 71,147 77.835 6.6% 9.4%
ANDROSCOGGIN DIST......... 1,473,383 1,497,756 1,545,073 1,624,676 1,715,108 3.9% 5.6%
AUGUSTA......coo e 805,606 832,178 846,941 888,637 = 911,817 3.1% 2.6%
WATERVILLE........... . 475,925 489,476 532,625 554,989 580,918L 5.1% 4.7%
SKOWHEGAN... 190,481 189,402 189,623 203,054 207,822 22% 2.3%
PITTSFIELD., 61,800 65,197 72,622 77,193 78,400 6.1% 1.6%
JACKMAN.......co.u.. 25,651 27,731 27,386 29,328 28,467 2.6% -2.9%
KENNEBEC DIST....cccoucemmsenne 1,569,564 1,603,982 1,669,197 1,753,201 1,807,423 3.8% 3.1%
BRUNSWICK......vvvvn e, 524,390 538,410 534,901 566,446 603,400L 3.6% 6.5%
DAMARISCOTTA. cccccvurerrerrnn 313,705 316,241 320,114 320,844 331,594 1.4% 3.4%
ROCKLAND... 275,982 279,793 283,279 308,101 348,969 6.0% 13.3%
CAMDEN....... 142,769 148,322 151,678 152,371 153,730 1.9% 0.9%
BELFAST........... 147,422 161,438 153,174 158,700 167,449 I 3.2% 4.9%
MID COAST DIST..ocvcccrnmnren 1,404,269 1434204 1,443,145 1,507,463 1,605,142 3.4% 6.5%
ELESWORTH. et vemrreceerearvnnans 333,081 358,554 373.09% 377,790 391,814 4.1% 3.7%
BLUE HILL...... . 58,115 57,755 58,773 60,568 65,588 3.2% 8.8%
BAR HARBOR 195,985 201,841 218,500 209,932 225,953 3.6% 7.6%
JONESPORT.. 37,870 36,242 35,332 36,408 38,548 0.4% 5.9%
MACHIAS.... 37,419 37,638 39,527 43,043 48,327) | 5.5% 7.6%
EASTPORT. 16,087 15,286 14,955 15,394 15,662 -0.7% 1.7%
CALAIS....eceececcrrenrssivrersinnne 89,462 87,623 . 91618 95,167 103,479 3.7% 8.7%
EASTERN MAINE DIST.,........ 768,019 793,140 831,805 838,302 887,671 3.7% 5.9%
WINTERPORT....coocoueramrrrirn 30,636 29,497 29,441 30,699 34,791 3.2% 13.3%
BANGOR........oveeerns +f 1,300,292 1,296,936 1,364,873 1,444,600 1,499,734 3.6% 3.8%
BANGOR SUBURBAN.. 244,695 252,718 = 262,386 278,302 310,089 6.1% 11.4%
DOVER-FOXCROFT.. “ 131,512 130,845 135,187 140,676 148,004 3.0% 5.3%
LINCOLN................ . 83,431 78,891 87,178 94,055 90,115 1.9% -5.1%
MILLINOCKET ... 58,148 58,306 51,470 44,381 51,379} -3.5% 15.8%
PENOBSCOT DIST....cccocvununae 1,849,715 1,847,194 1,930,534 2,033,711 2,134,202 3.6% 4.9%
HOULTON ..o arasianens 80,705 87,435 94,203 161,349 108,199 - 4.5% 6.8%
PATTEN........... 18,161 19,113 21,125 23,082 25,554 8.9% 10.9%
PRESQUE ISLE.......ccceurerverens 303,120 311,313 322,419 338,220 354,751 4.0% 4.9%
MADAWASKA,. . 45,798 43,875 43434 44,305 43,934 | 1.0% -0.8%
FORT KENT.....occomimnrarenreiennd 60,299 56,306 58,933 60,568 70,068 3.8% 15.7%
NORTHERN MAINE DIST...... 518,084 518,042 541,113 567,495 602,506 3.8% 6.2%
OUT OF STATE........ccerrmnnaes 1,403,367 1435164  1,448207 1,527,719 1,650,213 4.1% 8.0%-
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MAINE TAXABLE SALES

II Building Supply Sales

|
ANNUAL REVIEW 2004
(THOUSANDS OF DOLLARS)
ECONOMIC ANNUAL TOTALS - ANNUAL
SUMMARY PERCENT CHANGE
AREA /| DISTRICT 2000 2001 2002 2003 2004 2000-2004 2003-2004
STATE TOTAL..coverrrerrrernns 1,664,894 1,746,892 1,883,715 2,035734 2,354,879 9.1% 15.7%
KITTERY cooerrererercrrec e, 31,113 32,591 35,914 38,773 41,642 7.6% 7.4%
KENNEBUNK. 22,298 20,686 27,092 30,783 34,093 11.2% 10.8%
BIDDEFORD... 54,497 85,617 89,685 98,984 104,751 7.7% 8.0%
SANFORD...... 48,602 49,765 54,083 61,914 71,467 10.1% 15.4%
FRYEBURG, 5,638 5,957 7,035 8,292 11,262 18.9% 35.8%
YORK DISTvrcnncrrissnscensnins 162,147 194,616 213,808 ° 236,746 263,214 12.9% 11.2%
PORTLAND..cev. e ecrvsrireer e, 257,324 243,420 256,636 277,812 305,393 4.4% 9.9%
PORTLAND SUBURBAN.. 63,847 66,327 66,877 77,054 83,404 6.9% 8.2%
SEBAGO LAKE............ 55,277 54,924 65,542 65,691 82,012 10.4% 24.8%
CUMBERLAND DIS 376,447 364,671 389,055 420,558 470,810 5.8% 11.2%
LEWISTON-AUBURN............. 127,603 134,906 137,485 151,266 171,830 1.7% 13.6%
LEWISTON-AUB. SUBURBAN 12,895 14,268 14,096 14,686 16,386 6.2% 11.6%
PARIS.. ot revsne s 23,148 27,222 30,081 31,288 37,391 12.7% 19.6%
RUMFORD.......... 14,073 13,830 14,585 15,938 20,677 10.1% 29.7%
LIVERMORE FALLS... 4,943 5,886 6,410 7.394 8,170 13.4% 10.5%
FARMINGTON........... 12,280 12,786 14,060 17,357 21,412 14.9% 23.4%
RANGELY......coeaenee . 10,876 12,088 13,007 15,735 20,857 17.4% 32.5%
ANDROSCQGGIN DIST......... 205,918 221,087 229,734 253,644 296,723 9.6% 17.0%
AUGUSTA ... 87,994 92,996 94,524 98,824 100,145F | 3.3% 1.3%
WATERVILLE... 74,028 76,960 97,197 110,780 129,841 15.1% 17.2%
SKOWHEGAN.. 22,987 24,139 22,905 - 25,963 31,235 8.0% 20.3%
PITTSFIELD...... 7,077 8,693 7,548 8,832 7,867 27% -10.9%
JACKMAN......... 5,145 6,480 6,365 8,080 6,748 7.0% «16.6%
KENNEBEC DIST.................. 197,232 209,267 228,539 252,480 275,836 8.7% 9.2%
BRUNSWICK..coovreeer e 64,230 64,543 65,813 73,621 107,383 13.7% 46.9%
DAMARISCOTTA................... 45,880 52,031 54,442 57,757 64,846' 9.2% 12.3%
ROCKLAND... oo 41,161 41,015 48,227 52,794 = 75,747 16.5% 43.8%
CAMDEN.... 12,447 16,603 18,058 18,491 19,371 1.7% 4.8%
BELFAST........... 36,639 38,302 37,584 45,584 55,750 11.1% 19.7%
MID COAST DIST....covrrruvene 200,157 212,494 224,123 249,246 323,097 12.7% 29.6%
ELLSWORTH........... 47,020 60,918 £8,723 65,128 69,077 10.1% 6.1%
BLUE HILL..., 12,744 13,690 13,950 14,513 15,808 5.5% 8.9%
BAR HARBOR 17,822 18,987 19,578 20,791 24,421 8.2% 17.5% -
JONESPORT...c.ooverrvraenen 8,208 7.820 7,893 8,400 10,068“ 5.2% 19.9%
- MACHIAS....... 7467 7427 7,978 9,000 10,809 9.7% 20.1%
EASTPORT 1,408 1,508 1,520 1,658 1,514 1.9% -8.7%
CALAIS......coveeevn.. 6,532 6,532 7,060 7,876 7,975 5.1% 1.3%
EASTERN MAINE DIST......... 101,198 116,880 126,701 127,365 139,672 8.4% 9.7%
. WINTERPORT.....corsv e 5,464 6,642 5,819 6,520 9,603 15.4% 48.7%
BANGOR.....coccecrrarn, 147,349 143,204 149,678 164,187 179,415 5.0% 9.3%
BANGOR SUBURBAN,, 43,700 45,779 48,634 50,384 62,913' 9.5% 24.9%
DOVER-FOXCROFT..... 19,182 20,646 22,065 24,418 28,268 10.2% 15.8%
LINCOLN................ 6,739 6,745 7,642 8,002 8,813 6.9% 10.1%
MILLINOCKET...... “ 4,947 4,864 4,348 5,038 5,552 2.9% 10.2%
PENOBSCOT DIST....ccceecrueee 227,382 227,881 238,384 258,549 294,654 B8.7% 14.0%
HOULTON ..o vt 8,813 7,933 8,861 10,726 10,945 5.6% 2.0%
PATTEN........... 4,255 4,821 6,529 - 7,174 9,054 20.8% 26.2%
PRESQUE ISLE.. 25,612 26,643 27,163 27,815 30,435 - 4.4% 9.4%
MADAWASKA,, 12,365 12,554 12,452 13,087 11,973 -0.6% -8.5%
FORT KENT.ocon e, 6,522 5,830 6,214 7,726 8,543 7.0% 10.6%
NORTHERN MAINE DIST...... 57,568 57,881 62,218 .66,528 70,950 5.4% T 6.6%
QUT OF STATE....coceeererverans 136,846 142,115 151,152 170,609 219,927 12.6% 28.9%
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MAINE TAXABLE SALES _Food Store Sales
ANNUAL REVIEW 2004 .
(THOUSANDS OF DOLLARS)
ECONOMIC ANNUAL TOTALS ANNUAL
SUMMARY PERCENT CHANGE
AREA./ DISTRICT 2000 2001 2002 2003 2004 2000-2004 2003-2004
1,330,256 1,185,002 1,219,175 1,254,663 1,307.618] | -0.4% 4.2%
36,162 33,932 36,245 38,480 40,447 2.8% 5.1%
11,600 10,372 10,284 10,532 11,176 -0.9% 8.1%
71,635 65,822 65,364 65,605 69,137 -0.9% 5.4%
41,841 37,787 41,120 44,351 49,076 4.1% 10.7%
7,350 6,968 7139 5,954 7.722 1.2% 1.0%
YORK DIST.- s ercenssronnrneie 168,587 154,881 150,151 165923 . 177,5581 1.3% 7.0%
PORTLAND......ccommsmccmnn ] 148,745 120,421 134730 142,072 150,504 1.2% 5.3%
PORTLAND SUBURBAN........ 73,385 64,234 . 69,779 74,448 81,338 2.6% . 9.3%
SEBAGO LAKE............. 53,793 47,242 47,101 49,384 51,553L -1.1% 4.4%
" CUMBERLAND DIST....cmen.. 270,922 240,897 251610 266,804 283,486 1.1% 8.3%
LEWISTON-AUBURN............. 80,135 70,327 70,296 73,615 75,057 -1.6% 2.0%
LEWISTON-AUB. SUBURBAN 15900 15,680 15,970 16,145 16,492 0.9% 2.2%.
PARIS ccosioereiveeereeeeearmassssssenns 20,929 17,597 18,846 19,501 20,306 -0.8% 4.4%
RUMFORD............ 17,718 186,524 16,469 19,190 19,201 2.0% 0.1%
LIVERMORE FALLS...... 11,353 9,856 10,163 9,980 9,892 -3.4% -0.9%
FARMINGTON........... 19,919 17,272 18,043 17,977 17,692 2.9% -1.6%
RANGELY............... 6,577 6,211 6,281 6,801 7,432 3.1% 9.3%
ANDROSCOGGIN DIST 172,530 153,446 156,067 163,208 166,072 -0.9% 1.8%
AUGUSTA.... 94,783 00,513 87,787 81,787 81,847 3.6% 0.1%
WATERVILLE.. 58,012 50,795 52,314 52,844 56,613] | -0.6% 7.1%
SKOWHEGAN. . 27,606 23,712 24,250 24,736 25430 | -11% 6.8%
PITTSFIELD.........ocecr e, 6,765 5,721 6,797 7123 7,261 1.8% 1,9%
JACKMAN....ovvvves oo 5,909 5,401 5,458 3,979 4,233 -8.0% 6.4%
KENNEBEC DiST....ooocoeoroenne 193,076 176141 176,606 170470 176,384 2.2% 3.5%
BRUNSWICK......... ors e 66,160 56,399 57,447 59,756 62,075 -1.6% 3.9%
DAMARISCOTTA. ... 35,163 31,008 32,544 32,980 35,931 0.5% 8.9%
ROCKLAND..... 35,364 30,793 30,050, 32,280 34,490 -0.6% 6.8%
CAMDEN...... 12,919 12,084 12,085 12,422 12,632 -0.6% 1.7%
BELFAST............. 23,758 20,609 21,938 22,605 24,043 0.3% 6.4%
MID COAST DIST....cooveeerrenn. 173,363 150,963 154,064 160,052 169,170 -0.6% 5.7%
ELLSWORTH.....coovvrvrserrereenan, 41,765 37,136 39,193 40,716 40,924 -0.5% 0.5%
BLUE MiLL........ 12,236 11,039 11,362 11,801 12,171 0.1% 3.1%
BAR HARBOR.. 15,592 14,899 15,549 15,270 15,978 0.6% 4.6%
JONESPORT.... 9,892 B,790 8,445 8,874 8,650 -3.3% -2.5%
MACHIAS...... 8,886 8,032 8,244 8.842 9,213 0.9% 4.2%
EASTPORT 4,308 3,539 3,650 3,303 4,011 -1.8% 21.4%
CALAIS........ . 10,084 8,567 8,980 . 9,566 9,651 -1.1% 0.9%
EASTERN MAINE BIST........ 102,764 92,001 95,422 98372 100,599 -0.5% 2.3%
4,501 4,288 4,600 5,279 5,007 2.6% -3.4%
89,062 77,362 82,004 81,244 83,052f | -1.7% 2.2%
33,888 30,864 31,269 32,794 35,395 1,1% 7.9%
DOVER-FOXCROFT... 27,560 24,543 25,569 26,622 26,701 0.8% 0.3%
LINCOLN.cersrerrrrens 10,399 8,652 9,038 9,515 9,839 -1.4% 3.4%
MILEINOCKET...... 11,240 9,869 9,880 9,628 9,288 -4.4% 2.5%
PENOBSCOT DIST...ccvcvemnreens 176,730 155578 162,360 165082 169,472 -1.0% 2.7%
HOULTON v 11,255 9,748 11,112 12,081 12,613 2.7% 3.6%
PATTEN..... 5,506 4,870 5,114 5510 5,357 0.7% -2.8%
PRESQUE ISL 37,772 31,571 32,315 33,365 33,409 -3.0% 0.1%
MADAWASKA... 6,312 5,082 5,122 5,367 5,100 -5.2% -5.0%
FORT KENT oo tcnscossenenis 4,129 3,882 4,084 4,155 4,589 2.7% 10.4%
NORTHERN MAINE DIST...... 64,974 55,152 57,747 £0,479 60,968 | . -1.6% 0.8%
OUT OF STATE...ccoesvcecurrnren, © 7,301 5,942 5148 . 4973 3,910 -14.5% -8.5%



MAINE TAXABLE SALES ][ General Merchandise ll
ANNUAL REVIEW 2004
(THOUSANDS OF DOLLARS)
ECONOMIC ANNUAL TOTALS ANNUAL
SUMMARY - PERCENT CHANGE
AREA | DISTRICT 2000 2001 2002 2003 2004 2000-2004 2003-2004
STATE TOTAL.uuounn e, 2535878 2,612,551 2,808,493 2,908,972 3,010,493 4.4% 3.5%
KITTERY e, s 143,148 130,944 125799 121,049 129.568) | 2.5% 7.0%
KENNEBUNK. . vrertesinns 10,422 9,239 11,891 8,423 8,128 -8.0% -3.5%
BIDDEFORD, 54,810 54,103 54,433 53,301 65,217 4.4% 22.4%
SANFORD.... 60,111 61,978 60,372 62,762 66,428 2.5% 5.8%
FRYEBURG.. 1,658 1,526 1,563 1,496 1,666 0.1% 11.4%
YORK DIST e, 270,149 257,789 254,058 247,031 271,008 0.1% 8.7%
PORTLAND......ooveeeer ] 435,620 450,556 518,615 553,404 570200 | 7.0% 3.1%
213,49 228008 237,044 242,682 253,232 4,3% 4.3%
SEBAGO LAKE 73,514 77,862 87,226 84,560 83,105 3.1% -1.7%
CUMBERLAND DIST. 723,082 785426  g42mas 880,846 908,627 5.8% 3.0%
LEWISTON-AUBURN............ 167,874 175173 192,183 200,635 208,648 5.6% 4.0%
LEWISTON-AUB. SUBURBAN 3,626 3732 ' 3678 3411 3,382 1.7% -0.9%
PARIS....otiersener ] 55,401 56,468 62,623 66,141 68,563 5.5% 3.7%
RUMFORD......... 12,672 11,998 20,185 24,930 25,847 19.5% 3.7%
LIVERMORE FALLS. 6,743 6,199 5,028 1,246 098 -38.0% -20.0%
FARMINGTON.............. 36,761 37,930 40,646 . 46867 48,978 7.4% 4.5%
RANGELY............... ) 938 791 759 730 703 -7.0% -3.7%
ANDROSCOGGIN DIST......... 284,015 202280 325,102 343,961 357,118 5.9% 3.8%
AUGUSTA. ... 166,877 174,602 182357 193577 202,103 4.9% 4.4%
WATERVILLE............. 101,507 104,888 105265 103,000 104,718 0.8% 1.7%
SKOWHEGAN, 36,803 37,462 39,824 41,581 42,516 3.7% 2.3%
PITTSFIELD..... 23,580 25,352 31,757 37,799 39,336 13.6% 4.1%
JACKMAN............... . 815 1185 1,752 2,405 2,592 33.5% 7.8%
KENNEBEC DiST............... 320582 343469 380,956 378,342 391,264 4.49 3.4%
BRUNSWICK. ....uvvrery e 104,061 110,144 116678 1 18,900 117,242 3.0% -1.4%
DAMARISCOTTA. o) 25,457 24,658 24,410 20,722 20,828 -4.9% 0.5%
ROCKLAND...... 61,254 62,916 63,871 54,980 66,618 2.1% 2.5%
CAMDEN....oovoeeeeeronereo ] 12,782 13,313 13,591 13,959 12,967 0.4% -7.14%
BELFAST.......... 20,058 19,523 18,185 12,159 11,101 -13.7% -B.7%
MID COAST DIST................ - 423,612 230,553 . 235,737 230,709 ~ 228,756 0.6% -0.8%
ELLSWORTH.......................... 76,773 77,111 79,144 81,250 85,597 2.8% 54%
BLUE HiLL......... 2,082 1,705 1,948 2,261 2,054 -0,3% -9.2%,
BAR HARBOR... 7,373 7,377 7,571 7.818 7,798 1.4% -0,3%
JONESPORT,.... 3,181 2,913 3027 3,057 2,873 -2.5% -8.0%
© MACHIAS....... 3,263 . 3,956 3,981 4,700 4,739 9.8% 0.8%
EASTPORT © 312 293 306 ass 835 27.9% 128,75
CALAIS.c.....cerrene.s . 42,608 43,044 42,712 44,503 . 47,317 2.7% 6.3%
EASTERN MAINE DIST......... 135,591 136,488 138,690 143,954 151,214 2.8% 5.0%
WINTERPORT ..o 1,281 1,600 1,696 1,712 1,896 10.3% 10.8%
BANGOR.....,.ecov... 304,031 313,378 342404 348970 377,340 55% 8.1%
BANGOR SUBURBAN.. 18,399 16,792 13,068 13,619 12,634 9.0% -7.2%
POVER-FOXCROFT..... - 16,542 16,442 16,353 12,808 13,688 -4.6% 6.9%
LINCOLN................ 17,316 17,700 20,054 21,457 21,085 5.0% -1.7%
MILLINOCKET..... 8,498 7,099 6,057 2,821 2,912 -23.5% 3.2%
PENOBSCOT DIST................ 366,066 373,101 309,632 401384 429,555]- 4.1% 7.0%
HOULTON.............. 24,710 24,885 26,464 30,185 32,704 7.3% 8.3%
PATTEN. oo 245 243 219 253 532 21.4% 109.9%
PRESQUE ISLE.., 75,214 82,175 88,673 93,344 92,793, 5.4% -0.6%
MADAWASKA... 1,702 1,665 1,692 2,054 2,103 5.4% 2.4%
FORT KENT o) 5,007 5237 5,460 5,655 6,192 5.5% 9.5%
NORTHERN MAINE DIST.._... 106878 114,204 122519 131,492 134,324 5.9% 22%
OUT OF STATE.......overn, ‘96,901 59,231 127,916 151,453 140,830 9.8% -7.1%
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MAINE TAXABLE SALES [Other Rotail Sales 1
ANNUAL REVIEW 2004
{THOUSANDS OF DOLLARS)
ECONOMIC ANNUAL TOTALS ANNUAL
SUMMARY PERCENT CHANGE
AREA | DISTRICT 2000 2001 2002 2003 2004 2000-2004 _2003-2004
STATE TOTAL.uuurncoe.n.. 1,429,986  1409,147 1450,874 1,536,647 1,604,352 2.9% 4.4%
KITTERY oo 94804 © 84757 96085 95794 95,303 0.1% -0.5%
KENNEBUNK.. 24821 26074 26,376 26,680  27.029 2.2% 1.3%.
BIDDEFORD... 21,393 22416 24,065 26251  28.243 7.2% 7.6%
SANFORD.... 17,330 16,056 17423 18937 20041 3.7% 5.8%
FRYEBURG. . 5,592 5438 5,561 6,092 6,450 3.6% 5.9%
YORK DIST.c.ervuueemsonseesssens 163,949 164739 169511 173753  177.066 1.9% 1.9%
PORTLAND..cvvvovvee e 255829 218064 227,331 244,000 263,867 0.8% B.1%
PORTLAND SUBURBAN... 207,647 208183 - 205533 204557 225731 2.1% 10.4%
SEBAGO LAKE 30184 30306 31,766 36422 34,106 3.1% -6.4%
CUMBERLAND DIST. 493660 456553 464,631 484078 523504 1.5% 7.9%
LEWISTON-AUBURN..........| 68508 68,737 69055 73416 75,496 2.5% 2.8%
LEWISTON-AUB. SUBURBAN 4,854 5,535 6,072 6,008 6,642 B.2% 10.6%
9,833 9838 10,129 10,973  11.241 3.4% 2.4%
12967 12304 11029 10390 10,231 -5.8% 1.5%
3,720 4,005 4,073 4,350 4,958 7.4% 14.0%
11416 11585 12476 11984 13,418 4.1% 12,0%
8,811 9,640 9,542 9,568 9,055 0.7% -5.4%
120,125 121642 123276 126686 131,041 2.2% 3.4%
AUGUSTA.eceverveveerir e, 55,108 59257 61,668 67,723 66,583 4.8% -1.7%
WATERVILLE. 42274 44365 45017 47,890  47.123 2.8% -1.8%
SKOWHEGAN... 8,693 8,881 9,018 10,251 10,347 4.5% 0.9%
PITSFIELD...ooosooreresoere. 3217 2,772 2,697 2,703 2,825 -3.2% 4.5%
JACKMAN, ....... 637 496 564 422 o7 | 1% 58%
KENNEBEC DIST.................. 109,928 115771 118,963 120089  127.275 3.7% 1.4%
BRUNSWICK.............. 44864 50917 54903 57,850 57,653 6.5% 0.4%
DAMARISCOTTA................ 20102 29502 30220 32488 35861 5.4% 10.4%
ROCKLAND........ 20432 21,038 18530 19629 21644 1.5% 10.3%
CAMDEN..... 29324 © 29146 26820 25949 27430 1.7% 57%
BELFAST........... 9945 11071 12206 13005  14424] | o7% 10:2%
MiD COAST DIST................ 133,666 141675 142,868 149020 157012 4.1% 5.4%
ELLSWORTH..v..coooooeeeeen) 24802 24464 26374 26000 28137 3.2% 7.8%
BLUE HILL.vv.vovorrecsereer e, 7.586 7,936 8,308 8676  .9,202 4.9% 6.1%
BAR HARBOR.........o......., .. 28021 28952 31548 31,350 31599 3.0% 0.8%
JONESPORT... 1,670 1,704 1,721 2,060 . 2.217L 7.3% 7.6%
MACHIAS...... 3,541 3212 3,342 3,451 3,686 1.0% 6.8%
EASTPORT... 1,148 1,123 1,270 1,203 1,228 1.7% 2.0%
CALAIS,............ . 3,658 3,518 3,665 3,700 4,849 7.3% 31.1%
EASTERN MAINE DIST......... 70426 70908 76227 76531 80919 3.5% 5.7%
WINTERPORT.ovoeoocrreve. 2,203 2,690 2,803 2798 3,669 27% 31.1%
BANGOR........... 107,924 112264 119,275 132619 123833 3.5% -6.6%
BANGOR SUBURBAN. 1565 12907 13621 15217 . 154 7.1% -0.2%
DOVER-FOXCROFT.... 9,366 9,076 9526 10,285 10,751 3.5% 4.5%
LINCOLN............. 3,367 3,425 3617 3,352 3,149 A.7% -6.1%
MILLINOCKET...... 3,643 4,143 4,392 4,640 3,774 0.9% . -187%
PENOBSCOT DIST.............. 139,186 144,505 153,234 168913 160,366 3.6% -5.1%
HOULTON......vvvcrroereee ] 3,762 3,578 3,671 4,275 6,315 13.8% 47.7%
PATTEN.......... 1,759 1,876 2,176 2,179 2,463 8.8% 13.0%
PRESQUE ISLE. 22198 21199 21,56 20251 22337 0.2% 10.3%
MADAWASKA. ... 3,561 3,590 3,486 3,574 3,626 0.5% 1.5%
FORT KENT..oooooepr 2,737 3,085 3,520 3,892 3947 [ 9.6%- 1.4%
NORTHERN MAINE DIST..... 34,016 33328 34419 34170 38688 3.3% 13.2%
OUT OF STATE.......o.eco.... 165.080 160,027 167,747 193,505 208483 6.0% 7.7%
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MAINE TAXABLE SALES i Automotive Sales
ANNUAL REVIEW 2004
(THOUSANDS OF DOLLARS)
ECONOMIC ANNUAL TOTALS ANNUAL
SUMMARY PERCENT CHANGE
AREA/ DISTRICT 2000 2001 2002 2003 2004 2000-2004 _2003-2004
STATE TOTAL..c.rvrueresrienne 3248452 3,446,315 3,526,779 3,699,363 3,751,847 3.7% 1.4%
KITTERY e, 23,303 27,266 28,390 28,275 26,632 3.3% -5.8%
KENNEBUNK,.............. 36,063 39,68¢ 40,646 45,368 48,053 7.4% 5.9%
BIDDEFORD...... 142,727 154,194 . 164,456 170,421 195342 8.3% 15.2%
SANFORD.... 58,104 62,453 64,131 68,139 71,632 54% 5.1%
FRYEBURG.. 15311 . 15,835 19,006 19,111 17,967 4.1% -8.0%
YORK DiST... 275,598 299.431 316638 331313 360.625 7.0% 8.8%
466,374 402787 491466 520,085 508,088 22% 21%
135690 146,783 163,021 174,558  179.389 7.2% 2.8%
50,328 57,013 59,559 64,686 69,211 8.3% 7.0%
CUMBERLAND DIST. 652302 696,582 714,045 750,330  757.586 3.8% 0.2%
LEWISTON-AUBURN............. 183,158 186,864 192771 206,506 215302 4.1% 4.3%
LEWISTON-AUB SUBURBAI\ 25,413 28,825 20,327 31,068 30,241 4.4% 2.7%
PARIS.,. 45,943 54,534 48,907 48,928 50,657 2.5% 3.5%
RUMFORD........... 10,673 11,840 10,765 11,145 12,508 4.0% 12.2%
LIVERMORE FALLS. 7,731 7,565 7,713 7,945 9,027 4.0% 13.6%
FARMINGTON.............. 33,404 33,930 35,255 35,866 36,748) 2.4% 2.5%
RANGELY .coc.ovsve s 9,463 10,600 16,814 11,088 10,883 3.1% 37%
ANDROSCOGGIN DIST......... 315,784 333958 336,550 352,546 365,253 3.7% 3.6%
AUGUSTA....cooooisc| 258,511 272,715 281,947 300684 304,687 4.2% 1.3%
WATERVILLE...., 9,015 111,112° 118111 125318 124,360 6.7% -0.8%
SK_OWHEGAN 52,710 55015 - 51,114 55,509 58,260 1.2% -0.6%
PITTSFIELD... 6,589 7,725 7,676 7,231 7,171 21% -0.8%
JACKMAN.... - 2,608 2,883 2,306 2211 2,266 -3.4% 25%
KENNEBEC DIST.............. 416,432 449450 461,153 401,043 493,753 4.3% 0.6%
123241 137542 128005 137,251 . 135,050 2.3% -1.6%
98,479 98,955 85,078 93,526 - 90,357 2.1% -3.4%
64,915 68,740 66,738 70,224 69,059 1.6% “1.7%
13,783 14,003 16,781 17,627 17,233 5.7% -2.2%
28,571 31,594 32,863 32,027 31,032 2.1% -3.1%
328988 350,924 339,555 350656  342.739 1.0% -2.3%
ELLSWORTH..coouerv v, 89,036 95,722 80,518 101,845 104,553 4.1% 2.7%
BLUE HILL........, . 6,244 6,302 6,277 5,966 7,607 51% 27.5%
BAR HARBOR,. 19,013 21,969 27,867 21,907 17,434 2.1% -20.4%
JONESPORT.... 8,848 8,573 7,820 " 7,972 8,983 0.4% 12.7%
MACHIAS....., 5,232 5,790 6,845 7128 6,983 7.5% -2.0%
EASTPORT... 3,553 2,593 2,147 2,495 2,635 -7.2% 5.6%
CALAIS.... 9,123 9,996 11,600 © 10,811 10,595 3.8% 2.0%
EASTERN MAINE DIST........ 141,048 150,944 162,083 158,122 158791 3.0% 0.4%
WINTERPORT. ..o, 7,776 6,216 6,494 6,888 6,402 -4.7% T.1%
BANGOR.... 328,740 351,030 355805 385931 392,275A 4.5% 1.6%
BANGOR SUBURBAN, 90,958 98,723 107,532 113238 118937 6.9% 5.0%
DOVER-FOXCROFT.... 35212 35,392 36,558 41,608 41,245 4.0% -0.9%
LINCOLN.............. 32,032 29,987 33,626 35,043 33,864 1.3% -13.8%
MILLINOCKET....... 11,644 10,355 9,397 9,226 11,306) 0.7% 22.5%
PENOBSCOT DIST.............. | 508362 531,712 549502 595930 603829 4.5% 1.3%
HOULTON. oo 22,774 22,353 24,583 22,347 21,962 -0.9% 1.7%
ALY =L R 1,430 1,924 2,128 2,445 1,980 8.5% -10.0%
PRESQUE ISLE. 75,960 76,557 82,208 86,099 88,250 3.8% 2.5%
MADAWASKA. .. 7,205 6,222 6,661 5,937 5,597 -6.1% 5.7%
FORT KENT.... . 22,394 19,802 21,891 19,485 18,873] -4.2% 3.1%
NORTHERN MAINE DIST...| - 120762 126958 137460 136313  136.662 1.3% 0.3%
OUT OF STATE...censrrenns AB2.085 _ 506,387 509,784 524111 532,600 2.5% 1.6%
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MAINE TAXABLE SALES ' IIRestaurant & Lodyging |
ANNUAL REVIEW 2004 ‘

(THOUSANDS OF DOLLARS)
ECONOMIC ANNUAL TOTALS ANNUAL
SUMMARY R PERCENT CHANGE
AREA / DISTRICT 2000 2004 2002 2003 2004 2000-2004 2003-2004
STATE TOTAL.....ccovveecernsnnae 1,956,237 2,013,398 2,108,124 2,153,837 2,253,991 3.6% 4.7%
KITTERY ...rvrircrereers e 197,321 201,766 216,453 214,313 224,926 3.3% 5.0%
KENNEBUNK,.. . 70,611 73,289 74,629 75970 . 78,180, 2.6% 2.5%
BIODEFORD..,, 90,875 96,994 99,241 101,373 105,682, 3.8% 4.3%
SANFORD.,... 30,813 34,882 34,221 35,863 41,176 7.5% 14.8%
FRYEBURG.. 8,124 7,956 8,400 8,104 8,717, 1.8% 7.6%
YORK DISTuercecovrresrens 397,745 417,896 432,944 435,624 458,691 3.6% 5.3%
PORTLAND......c.vcoorr . ) 320,784 330,047 347,536 369,564 385,016 4.7% 4.2%
PORTLAND SUBURBAN........ 108,043 111,832 118,604 119,889 126,371 4.0% 5.4%
SEBAGO LAKE.................. 58,145 61,251 64,273 65,414 70,799 5.0% 8.2%
CUMBERLAND DiST............. 486,972 503,130 530,413 554,867 582,188 4.68% 4.9%
LEWISTON-AUBURN..........., 91,861 93,780 99,242 100,124 108,861 4.3% 8.7%
. LEWISTON-AUB. SUBURBAN 16,080 10446 - 11,144 12,551 13,324 7.2% 6.2%
PARS oo ermvnessts e 15,749 16,588 17,849 17,504 18,526 4.1% 5.8%
RUMFORD........... 36,325 32,050 32,553 35,223 36,037, -0.9% -0.5%
LIVERMORE FALLS, 4,603 4,571 4,656 © 5,033 5,485 4.5% 9.2%
FARMINGTON............. 14,803 15,419 16,191 17,192 17,720 T 4.6% 3.1%
RANGELY......cocsereererrvene. 20,639 21,822 22,835 23,859 23,331 3.1% -2.2%
ANDROSCOGGIN DIST. 184,060 194,685 204,470 211,485 222,2931 3.5% 5.1%
AUGUSTA....covecece e 77,016 81,529 86,389 92,052 98,746 6.4% 7.3%
WATERVILLE.... 57,887 60,663 70,326 66,586 67,128 3.8% 0.8%
SKOWHEGAN 19,481 19,848 20,421 20,987 21570) [ 26% 2.8%
PITTSFIELD... 8,008 7,710 7,680 7,458 7,845 -0.5% 5.2%
JACKMAN.......... 9,5M 10,125 9,835 9,643 9,253 -0.7% 4.1%
KENNEBEC DIST.........ouu.... 171,882 179.676 194,651 196,726 204,541 4.4% 4.0%
BRUNSWICK. .....cc.couvass e 86,570 86,131 87,098 89,153 91,770 1.5% 2.9%
DAMARISCOTTA. ... 65,425 65,488 69,382 68,294 68,714 1.2% 0.6%
ROCKLAND. ... v 26,383 27,154 28,621 30,262 31,952 4.9% 5.6%
CAMOEN..... “ 48,697 50,073 51,736 50,488 49,189 0.3% -2.6%
BELFAST........ . 20,814 23,006 23,464 25,800 23,520 3.1% -8.8%
MID COAST DIST................. 247,889 251,852 260,301 263,996 265,156 1.7% 0.4%
ELLSWORTH..cocoveveverr s 35,480 38,189 39,509 40,481 41,708 4.1% 3.0%
BLUE HILL....... 13,690 13,408 13,669 13,524 13,626] 0.1% 0.8%
BAR HARBOR. 102,094 103,803 110,872 106,966 123,195 4.8% 15.2%
JONESPORT... 3,326 3,597 3,230 2,605 2,576 -6.2% -1.1%
MACHIAS..... 6,998 7,092 7,002 7,558 8,112 3.8% 7.3%
EASTPORT.. 4,669 5413 5,454 5,827 4,711t 0.2% -16.3%
CALAIS .ccoecenresrrn, . 9,397 8,918 8,164 9,435 9,567, 0.4% 1.4%
EASTERN MAINE DIST......... 175,653 180,422 188,980 186,196 203,495 3.7% 9.3%
WINTERPORT .ovovv oo, 4,579 4.301 4,451 4,773 4,703 0.7% -1.5%
BANGOR.....cooccververrrssrierned 167,135 167,334 176,073 180,303 180,189 3.3% 5.5%
BANGOR SUBURBAN.... 15,581 17,419 19,096 20,415 20,703 7.4% 1.4%
DOVER-FOXCROFT... 13,680 14,367 14,775 14,445 15,162 2.6% 5.0%
LINCOLN............. 7.216 6,884 7,130 7,008 . 7,350 0.5% 4.8%
MILLINOCKET...... 9,739 16,619 9,834 8,053 9,223 -1.4% 1.9%
PENOBSCOT DIST.........cee.e. 217,930 221,123 231,357 235,997 247,330 3.2% 4.8%
HOULTON....onrmrccirnnn 10,523 9,508 | 9,655 10,024 9,927 -1.4% -1.0%
PATTEN......... 3,615 3,811 3,664 3,856 3,728 0.8% -3.3%
PRESQUE ISLE 31,584 32,847 32,915 34,556 35,925 3.3% 4,0%
MADAWASKA,.. 5,722 5,808 5,545 5,497 5,468 -1.1% -0.5%
FORT KENT...orervrvrarcecneenn 6,173 6,223 6,485 6,680 7,595 53% 13.7%
NORTHERN MAINE DIST...... 57,616 58,088 58,263 60,613 62,641 2.1% 3.3%
OUT OF STATE.......cosuvcncrn 6,491 6,325 6,734 8,333 7,657 4.2% -8.1%
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MAINE TAXABLE SALES estaurant Sales
ANNUAL REVIEW 2004
(THOUSANDS OF DOLLARS)

ECONOMIC ANNUAL TOTALS ANNUAL
SUMMARY PERCENT CHANGE
AREA / DISTRICT 2000 20M 2002 2003 2004 2000-2004 2003-2004
STATE TOTAL.veoneeen. 1,477,657 1,625,714 1,596,305 1,637,371 1,716,220 3.8% 4.8%
KITTERY oeooovccoreer 118,298 121,264 128,171 125,806 133,925 3.2% 6.5%
KENNEBUNK 43,447 44,792 46,240 47,510 51,820 4.5% 9.1%
BIDDEFORD 61,087 67,485 87,396 66,810 69,531 3.3% 4.1%
SANFORD............ 27,064 32,310 31,641 33,276 38,481 9.2% 15.6%
FRYEBURG.......... 5,184 4,943 5,139 4,945 5,507 - 1.5% 11.4%
YORK DIST. 255,078 270,790 278,586 278,346 299,263 4.1% 7.5%
PORTLAND.......comeeme) 261,982 271,958 286,448 306,330 319,276 5.1% 4.2%
PORTLAND SUBURBAN. 83,261 86,538 92,578 94,481 99,652 4.6% 5.5%
SEBAGO LAKE............ 44.739 46,952 48,003 49,705 54,804 5.2% 10.3%
CUMBERLAND DIST............. 389,982 405,448 . 428,618 450,517 473,732 5.0% 5.2%
LEWISTON-AUBURN............. 85,242 87,187 92,465 92,476 100,376 4.2% 8.5%
LEWISTON-AUB. SUBURBAN Not Disclosable ’

13,374 13,882 15,234 14,772 . 15,613 3.9% 5.7%

22,732 20,151 20,818 24,957 22,824 0.1% -8.5%

Not Disclosable .

13,238 13,831 14,560 16,375 . 16,013 4.9% 4.1%

11,103 12,295 12,700 13,263 12,889 3.8% -2.8%
ANDROSCOGGIN DIST ......... 157,917 159,883 168,843 175,648 183,880 3.9% 4.7%
AUGUSTA. ..o ] 67,396 71,255 75,542 81,531 88,089 6.9% 8.0%

"WATERVILLE... 51,192 53,174 61,882 56,866 57,820 3.1% 1.7%

SKOWHEGAN., Not Disclosabie
PITTSFIELD.. Not Disclosable
JACKMAN......... 4,410 4,749 - 4,675 4,321 4,105
KENNEBEC DiST.......oon....... 148,161 154,266 167,639 168,584 176,901 4.5% 4.9%

70,281 69,746 70444 71,833 75,411 1.8% 5.0%

43,324 43,664 46,072 45,019 45,575 1.3% 1.2%

22,114 22,402 24,002 25,286 27,112 5.2% 7.2%

29,053 30,082 30,515 30,408 30,036 0.8% «1.2%

17,057 18,363 18,857 20,876 18,528 2.1% ~-11.2%
MID COAST DIST........ 181,829 184,238 189,889 193,420 196,662 2.0% 1.7%
ELLSWORTH.’.....}.................... 29,333 31,960 32,091 33,077 34,502] 4.1% 4.3%
BLUEHILL ..., 8,308 7.879 8,049 7.795 8,121 -0.6% -4.2%
BAR HARBOR 46,993 48,124 52,334 51,323 53,450 3.3% 4.1%
JONESPORT.. 2,835 3,125 2,725 - 2131 2,079 ~7.5% -2.4%
MACHIAS.... 6,106 6,154 6,204 6,535 7,064| 3.7% 8.1%
EASTPORT. 3,823 4,694 4,695 4,836 3,922 0.8% -18.9%
CALAIS ..o - 7,281 6,860 6,948 6,955 7,124 -0.6% 2.4%
EASTERN MAINE DIST......... 104,688 108,795 113,048 112,651 116,261 2.7% 3.2%
WINTERPORT......................., 3,991 ] 3,727 3,895 4,236 4,221 1.4% -0.3%
BANGOR................. . 142,240 143,245 150,864 154,477 162,889 34% 5.4%
BANGOR SUBURBAMN............ 13,600 14,654 15,702 17,157 17,401 6.4% 1.4%
DOVER-FOXCROFT 10,128 10,707 10,618 10,357 10,935f 1.8% 56%
LINCOLN... 8,796 6,295 6,508 6,336 6,635 -0.6% 4.7%
MILLINOCKET ..... . 7,070 7,679 7.242 6,501 6,608 -1.7% 1.6%
PENCBSCOT DIST................ 183,825 186,306 184,830 199,063 208,688 3.2% 8%
HOULTON................, ............... 8,213 8,218 8,233 8,515 8,530 -1.8% 0.2%
PATTEN............ 2,906 2,826 2,865 2,999 2,917 0.1% 2.7%
PRESQUE ISLE... 26,988 27,939 27,864 29,272 30,764 3.3% 5.1%
MADAWASKA,... 5,414 5,577 5,225 5,148 5,183, -1.0% 0.9%
FORT KENT.... 5,166 5,053 5,339 5,538 6,443 5.7% 16.3%
NORTHERN MAFNE DJST ...... 44,686 . 49,673 49,525 51,472 53,847 2.0% A8%
OUT OF STATE ..o, 6,481 6,316 5,930 7,871 6,088 1.8% -8.9%
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MAINE TAXABLE SALES [ Fodging Sales i
ANNUAL REVIEW 2004
(THOUSANDS OF DOLLARS)
ECONOMIC ANNUAL TOTALS ANNUAL
SUMMARY PERCENT CHANGE
AREA / DISTRICT 2000 2001 2002 2003 2004 2000-2004 2003-2004
STATE TOTAL...cocoverrrernnnrene 450,596 487,683 511,818 516466 537,771 4.5% 41%
KITTERY e 74,413 80,505 88,283 88,508 91,002 5.2% 2.8%
KENNEBUNK,., 25,910 28,497 28,390 28,460 26,371 0.4% -7.3%
BIDDEFORD. 26,671 32,509 31,845 34,563 36,151 7.9% 4.8%
SANFORD.... 1,936 2,572 2,580 2,587 . 2,695 8.6% 4.2%
FRYEBURG.. e 2,384 3,023 3,262 3,160 3210 7.7% 1.6%
YORK DISTururcvurrrsrsnescsenss 131315 147,105 154,358 157,278 150428} 5.0% 1.4%
52,420 58,089 61,088 63,233 65,740 5.8% 4£.0%
24,189 25,294 26,026 25,408 26,720 25% - 52%
12,029 14,299 15,280 15,710 15,995 7.4% 1.8%
88637 - 97,883 102,384 104,351  108.455 5.2% 3.9%
LEWISTON-AUBURN............. 6,464 6,603 8,778 7,648 8,486 7.0% 10.9%
LEWISTON-AUB. SUBURBAN ‘Not Disclosable
PARIS.., 2221 2,606 2,615 2,732 2,813 7.0% 6.7%
13,409 11,809 11,736 10,266 12,213 -2.3% 19.0%
Not Disclosabie
1,631 1,587 1,630 1,817 1,707 1.1% -8.1%
] 9,608 9,526 10,135 10,596 10,443 2.1% -1.4%
ANDROSCOGGIN DIST.uu.. 35,532 34,803 35,627 35,837 38,414 2.0% 7.2%
AUGUSTA oo 9,079 10,275 10,847 10,521 10,857 41% 1.3%
WATERVILLE.... 6,915 7,490 8,445 9,720 9,308 7.7% -4.2%
SKOWHEGAN....... Not Disclosable
PITTSFIELD.......... Not Disclosable
JACKMAN.......... - 5,005 5377 5158 5322 5,148
KENNEBEC DIST......c.cooovueuun. 23,240 25610 27,013 28,143 27,640 4.4% -1.8%
BRUNSWICK............... 14,934 16,385 16,655 17,320 16,360) | . 2.3% -5.5%
DAMARISCOTTA.. 20,530 21,624 23310. 23,274 23,139] 3.0% -0.6%
ROCKLAND........ 3,695 4,751 4,619 4,977 4,840 7.0% -2.7%
CAMDEN 19,338 20,011 21,221 20,081 19,163 -0.2% -4.6%
BELFAST... 3,882 4,642 4,608 4924 4,992 6.5% 1.4%
MID COAST DIST......oomn 62,380 67614 = 70,413 70,576 68,494 2.4% 3.0%
ELstwaRTH"m“m"m“m";. 8,525 6,229 7,418 7,405 7,207 25% 2.7%
BLUE HILL.....coorrrrone. 4,797 5,530 5,620 5,729 5505[ | 3.5% -3.9%
BAR HARBOR.........ui.... 50,882 55579 68,538 55,644 69,745 8.2% 25.3%
JONESPORT.. 408 472 506 474 497| 51% 4.8%
MACHIAS......., 501 938 888 1,023 1,049 3.9% 2.5%
EASTPORT, 1,018 720 760 7 789 -6.2% -0.2%
CALAIS.cccovrverrreens . 2,200. 2,060 2,216 2,480 2,443 2.7% -1.5%
EASTERN MAINE DIST......... 66,730 71,627 75,945 73,545 87,234 6.9% 18.6%
WINTERPORT.........covensnevnecene 457 574 555 538 481 1.3% -10.4%
BANGOR......... 24,722 24,089 25,209 25,828 27,301 2.5% 5.7%
BANGOR SUBURBAN.. 1,891 2,766 3,393 3,258 3,303 15.0% 1.4%
DOVER-FOXCROFT... © 3,198 3,660 4,157 4,088 4,227 7.2% 3.4%.
EINCOLN....coovrrran 4 483 589 622 672 715 10.3% 6.4%
MILLINOCKET ..o 1,825 3,140 2,592 2,552 2,618 9.4% 2.5%
PENOBSCOT DIST...occemviveane 32,576 34817 36,528 36,934 38,642 4.4% 4.6%
HOULTON... 1,164 1,290 1422 1,509 . 1,397 47% 7.4%
PATTEN... 832 785 799 - 857 81 6.4% 54%
PRESQUE ISLE.. 4,698 4,848 5,051 5,284 5,161 24% . -2,3%
MADAWASKA, .. 3t 321 320 349 - 274 3.1% 21.5%
FORT KENT... 895 1,171 1,146 1,143 1,151 .| 6.5% 0.8%
NORTHERN MAINE DIST..... 7,700 8415 8,738 9,141 8,794 3.4% -3.8%
OUT OF STATE...ccouumrsureen., 2,486 8 804 562 671 27.9% - 14%
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Note: Store-type Group definitions are on the last page.

DEFINITIONS OF ECONOMIC SUMMARY AREAS (ESA's)ANDDISTRICTS

KITTERY ESA
Cape Neddick
Eliot
Highpine
Kittery

Moody
Ogunquit
South Berwick
Webhannet
Weils

York

SOUTHERN MAINE ECONOMIC SUMMARY DISTRICT

KENNEBUNK ESA

Arundel

Cape Porpoise
Kennebunk
Kennebuniport

BIDDEFCRD ESA
Bar Mills
Biddeford .

Buxton

Dayton

Hollis

Limington

Ocean Park

0Id Orchard Baach
Saco

SANFORD ESA
Acton

Alfred

Beywick

E Lebanon
Emery Milts
Goodwins Mills
Lebanon
Limerick
Lyman
Maplewood
Newfield

North Berwick

‘Sanford

Shagleigh
South lebanon
Springvale
Waterboro
West Lebanon

FRYEBURG ESA
Baldwin
Brownfield
Cemish
Denmark
Fryeburg
Hiram
Kezar Falls
Lovell
Parsonfield
Porter
Stoneham
Stow
Sweden

PORTLAND ESA
Clff Ist
Cumberand Mills
Great Diamand Ig
Long Istand
Peakslsland
Porttand

South Portland
Westhrook

CUMBERLAND ECONOMIC SUMMARY DISTRICT

PORTLAND SUBURBAN

Bustins sl
Cape Etizabeth
Chebeague isl
Cousing st
Cumbarland
Fatmouth
Freeport
Gosham

North Yarmauth
Pine Point
Pownal

Prouts Neck
Scarborough
Yarmouth

SEBAGO LAKE ESA
Boister Miil
Bridgton
Casco
Convene
Crescent Lake
Douglas Hill
Dry Mills

E Sebago
Gray
Harrlson
Hillside
Naptes .
North Sebdago
Raymond
Sebago
Sebago Lake
Standish
Steep Falls
Wirdham

LEWISTON-AUBURN ESA
Auburmn

Danville

Lewiston

Lisbon

LEWISTON-AUB SUBURBAN
Curtis Cormer ’
Diitham

Graene

fntervale

Leeds

Mechanic Falls

Minot

New Glouster

Paland

Sabbathday Lake

Sabbattus

Tumer

Upper Gloucester

Wales

Webster

ANDROSCOGGIN ECONOMIC SUMMARY DISTRICT

PARIS ESA
Albany Twp
Bryant Pond
Buckield
Greenwood
Hartford
Hebron
Locke Mills
Morway
Otisfield
Oxford
Paris
Sumner
Waterford
Welichville
West Paris
Waoodstock

RUMFORD ESA
Andover
Bethel
Byron
Carthage
Dixfield
Frya
Gilead
Hanover
Mexico
Milton £t
Newry
Peru
Ridlonville
Riley
Roxbury
Rusmford
Upton

FARMINGTON ESA LIVERMORE ESA

Allens Mil
Avon
Chesterville
Dryden

E Dixfield
Farmington
Industry
New Sharon
New Vineyard-
Phitlips
Strong
Temple
Weld
Wiltan

Canton
Chisholm

E Livermore
Fayette

Jay

Livermore
Livermore Falls

RANGELEY ESA
Adamstown
Bald Mtn
Camab. Valley
Coburn Gore
Coplin PIt
Dallas -

Eustis

Freeman Twp
Grants
Kennebago Lake
Kingfield
Lincoln Pit
Madrid
Magalloway PIt
Oguossoc
Pleasant Is!
Rangeley
Rangeley Pt
Salem Twp
Sandy River Plt
Stratton
Wilsons Mills
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KENNEBEC ECONOMIC SUMMARY DISTRICT

AUGUSTA ESA

WATERVILLE ESA SKOWHEGAN ESA PITTSFIELD E£SA JACKMAN ESA
Augusta Albion Anson Bumham Bingham
Chelsea Belgrade Athens Cambridge Brightor Pt
Coopers Mills Benton Canaan Detdroit Caratunk
Farmingdale China Comville Hartland Concord Typ
Gardiner Clinton Embden Palmyra Dennistown
Hallowel( Fairfield Hammony Pittsfleld Highland PIt
Hibbers Gore Freedom Lakewood Ripley Holed
Kents Hill Hinckey Madison St. Atbans Jackman
Litchfietd Oakiand Mercer Lake Moxie
Manchester Palermo New Portland Lexington Twp
Monmouth Rome Noridgewoei Long Pond Twp
Mount Vernon Shawmut Skowhegan Moose River
Pittston Sidney Solon Moscow
Randoiph Smithfield Starks Ogontz -
Readfietd Thomdike Pleasant Rd,

| Richmond Troy Rockwood

Somewille Unity The Forks Pit
Vienna Unity Twp Wyman Dam
Wayna Vassalboro W, Forks BIt
Waest Gardiner Waterville
Whitefield Weeks Mills
Windsar Winstow
Winthrap
MID COAST ECONOMIC SUMMARY DISTRICT
BRUNSWICK ESA DAMARISCOTTA ESA  ROCKLAND ESA " CAMDEN ESA BELFASTESA
Amrowsic Alna Clark sl Appleton Bayside
Bailey Island Bayville Criehaven Burkstyille Belfast
Bath Boothbay Cushing Camden Belmont
Birch lsland Boothbay Hbr Friendship Dark Harbor Brooks
Bowdoin Bremen Lawry Glen Cove Jacksan
Bowdoinham Biistol Long Cove Hope Knox
Brunswick Capitol Ist _ Matinicus Pit Isleboro Liberty
Cedar Grove Chamberain North Haven Lincolavilie Monroe
Cundys Hbr Christmas Cove Owls Head Pripset Montville
Dresden Damariscotta Pleasant Pt Roclkport Marrill
Five Islands Damariscotta Mills Port Clyde Northport
Georgetown - Edgecomb Rocldlard Searsmont
Harpswell Head Tide So Thomaston Swansvilie
Macmazhan Jefferson Sprucehead Waldo
Merepoint Loudyville St George
Oms Island Medomak Tenants Harbor
Pejebscot Monhtegan Pit Thomaston
Perkins Twp New Harbor Union
Phippsburg Newagen Vinalhaven
Popham Beach Newcastle Warran
Rebinhood Nobleboro Washington
Sebasco Estates Ocean Point
Small Pt Bea Pemaguid
Topsham Round Pond
West Bath Sheepscot
Waest Point South Bristo}
Woolwich Southport

Squime! Island

Trevett

Waldoboro

Walpole

Westport

Winsow Milis

Wiscasset
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EASTERN MAINE ECONOMIC SUMMARY DISTRICT

BAR HARBOR ESA

ELLSWORTH ESA BLUE HILL ESA JONESPORTESA ~ MACHIAS ESA CALAIS ESA
Amharst Blue Hil Atlantic Addison Bucks Harbor Alexander
Ashville BrooKyn Bar Harbor Beals Cutler Baileyvilie
Aurora Brookeville Bass Harbor Beddington E Madchias Baring PIt
Birch Harbor Cape Rosier Bemard Centerville Jacksonvilie Brookton
Bucksport Castine ‘ Cranberry sl Cherryfield Larrabee Catais
Corea Deerlsie Frenchboro Columbia Machizs Charotte
Dedham Harborside Hall Quarry Columbia Falls Machiasport Codyvitle Plt
Eastbrook Isle Au Haut Hulls Cove Deblois Marshfield Cooper
Ellsworth Littie Deer Il Isleford Harrington Narthfieid Crawford
Franklin Lookout Long Island Pit Joneshoro Rogue Bfuffs Farest $ta
Gouldsboro Oceanville Manset Jenespont Starboard Grand Lake Sta
Great Pond Penobscot Mintum Milbridge Wesley Grove
Green Lake Sargentville Mount Desert Steuben Whiting Lambert Laks
Hancock Sedgwick Northeast Harbar Urionville Whitneyville Meddybemps
Lamoaine Stonington Otter Creek . Milltown
Mariavilte Sunset Salisbury Cove EASTPORTESA No, 21 Pit
Ortand Seal Cove Ayers Princeton
‘Osbomn Pt Seal Harbor Dennysviife Red Beach
Otis Southwest Hbr Eastport Raobbinston
Prospect Harbor Swans [sl Edmunds Twp Talmadge
Sorrento Tremont Lubec Topsfield
Sullivan No. 14 PIt Vanceboro
Surry Fembroke Waite
Trenton Perry Woodland (04684)
Verona Trescott Twp ’
Waltham
Winter Harbor
PENOBSCOT ECONOMIC SUMMARY DISTRICT
WINTERPORT ESA BANGOR ESA, BANGOR SUB. ESA DOVER-FOX. ESA LINCOLN ESA MILLINOCKET ESA
Frankfort Bangor Alton Abbott Buringtan E Millinocket
Prospect Brewer Argyle Twp Atkinson Carroll PIt Grindstone
Sandy Point Great Works Bradley Barnard Plt Chester Medway
Searsport indian Isf Sta Cardville Beaver Cove Drew PIt Millinocket
Stockton Springs Old Town Carmel Blanchard Edinburg West Seboeis
Winterport Qrono Clifton Bowerbank Enfield Woodville
Stillwater Caorinna Bradford Grand Falls
Veazie Corinth Brownvifle Howland
Cosgtigan Chadeston Kingman Twp
Dixmont Chesuncook Twp Lee
E Eddington Derby Lincoln
EdﬂngMn Dexter Lowelt
Etna DoverFaoxcroft Mattawamkeag
Exeter Elliotsville Maxfleld
Glenburn Garland Passadumkeag
Greenbush Greenville Saponag
Greenfield Guilford SebeisPlt
Hampden Kingsbury Springfield
Hampden Hights Lagrange Wabster Pit
Hermon Lakeview Pit Winn
Holden Medford
Hudson Milo
Kenduskeag Monson
Levant Northeast Carry Twp
Milford Onawa
Newburgh Orneviile Twp
Newpaort Pariman
Clamon Sangeniile
Crrington Sebec
Plymouth Sebec Lake
Stetson Sebec Sta
Shirley
Shirley Mills
Wellington -
Williamsburg PIt
Willimantic
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NORTHERN MAINE ECONOMIC SUMMARY DISTRICT

HOULTON ESA
Amity
Bancroft

Cary Pt
Danforth
Eaten

Forest City
Glenwood
Hammond Pt
Hayn esville
Hodgdon
Holilten
Linneus
Litlston
Ludiow
Macwahoc Pt
Moiunkus Twp
Monticello
New Limerick
Qrient

Reed PIt
Selden
Weston
Wytopitlock

PATTEN ESA
Benedicta
Crystal

Dyer Brook
Hersey

Idand Falls
Merrilf
Monarda
Moro PIt
Mount Chase
Oakfieid
Patten

‘Sherman

Shin Pond
Silver Ridge Twp
Smyma

Smyma Mills
Stacyville

PRESQUE ISLE ESA
Ashland
Blaine
Bridgewater
Caribou
Castel Hill
Caswell Pit
Chapman
Clayton Lake
Connor Twp
Crouseville
E Pit

Easton

Ft Fairfield
Garfleld Pit
Limestone
Loring AFB
Mapleton
Mars Hiit
Masargis
Nashville Pt
Oxbow Pt
Perham
Portage Lake
Prentiss Pt
Preque Isie
Robinston
Sheridan
Stockholm
Wade
Washbum
Westfield
Wastmanland PIt
Woodland

MADAWASKA ESA
CyrPlt

Grand Isie

Hamlim

Keegan

Litle

Madawaska

5t. David

Van Buren

FORTKENTESA
Allagash

Eagle Lake
Estcourt Sta
Frenchviile

Ft Kent

Guerette

New Canada Plt
Plaisted

Quimby

Sinclair

Soldier Pond

St. Agatha

St. Francis

St. John Pt
Upper Frenchville
Wallagrass Pt
Winterville Pit
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DEFINITIONS OF STORE-TYPE GROUPS

Note: In Maine’s sales tax system, codingsare b
one ofthe store-type groups below dependingon
store will beincluded in General Merchandi

in Building Supply sales.

- L Consumer Retail Sales Total taxableretal sales to consumers

2. Total Retail Sales

3. Building Supply

4. Food Stores

5. General Merchandise

6. Other Retail

7. Auto

8. Restaurant/Lodging

Includes Consumer Retail Sales plusspecial types of sales
andrentals to businesses where the tax is paid directly by the
buyer (suchas commercial or industrial heatin g oil purchases)

Durable Equipment Sales, Contractors’ Sales, Hardware

~ Storesand Lumber Yards,

Allfoodstores from large supermarkets to small corner food
stores. The valueshere are snacks and non-food items only,

- since food intended for home consumptionis not taxed.

In this sales group are stores carrying product lines generally
carried in large department stores. Itincludes clothing,
furniture, shoes, radio- t.v., household durable goods, home
furnishings, etc. ' '

This group includes a wide selection oftaxable sales not
coveredelsewhere. Examples are dry goods stores, drug
stores, jewelry stores, sporting goods stores, antique dealers,
morticians, book stores, photo supply stores, gift shops, etc.

This sales group includes all transportation related retail
outlets. Included are auto dealers, autoparts, aircraft dealers,

motorboatdealers, automobile rental, efc.

Allstoresselling prepared food forimmediate consumption.
The Lodging groupincludesonly rentals tax.

-17-

y store type, notproduct. Thus, each store is coded into
itspredominantproduct; i.e., fiurniture sold by a furniture
ise sales while furniture sold byahardware store will be included
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